Budkavlen 2014

Budkavlen 2014 &4gnas fragestallningar om
kulturarvet ur nagra speciella synvinklar. Dels
ar det fraga om hur kulturarvet 6verhuvud
borjar nyttjas som begrepp i Svenskfinland,
dels hur vissa materiella produkter sdsom t.ex.
kvinnlig hemslojd borjar betraktas som ett
kulturarv inte bara vért att bevaras utan dven
vidareutvecklas. Den forsta vagen att nyttja
kulturarvet - ocksa med ekonomiska for-
tecken - uppstod redan pa 1920-talet. I var tid
finns otaliga exempel pd hur kulturarvet, det
lokala arvet och vissa produkter nyttjas med
denna stimpel. Det kan som i en av artiklarna
gilla t.ex. bagerier och chokladbutiker. Da ar
det friga om att vidja till konsumenternas
kénsla for det forgangna, det "akta” och sma-
skaliga. Det faktum att kulturarvet hos deras
barare ofta vicker kénslor av stolthet kan un-
dersokas nér det géller det nationella kulturar-
vet och det lokala arvet.

Alla dessa aspekter finns med i detta nummer
av Budkavlen. Kulturarvet positioneras i den-
na volym i en nutida senmodern situation, dar
blickarna ocksa riktas mot det forflutna. Eko-
nomiska synsitt inom kulturarvsfiltet vinner
alltmer plats, samtidigt som tankegangarna
om kulturarvet tar upp epoker med en an-
norlunda mera sjilvforsorjande ekonomi i
bakgrunden. Brands, marknadsforing pa nétet
samspelar med diskurser om det handgjorda,
sjalvtillverkade och lokala i produkter eller
representationer som mat, textiler och trahus-

bebyggelse.

I etnologisk vetenskaplig text har begreppet
kulturarv florerat alltsedan 1990-talet. D4 lyf-
tes dels identitetsfokuserande processer fram,
dels de ekonomiska som framgar av mening-
en “kulturarv dr nagot som ingen riktigt kan
definiera, men som alla vill sdlja”. De senaste
tolkningarna &r att ju starkare globaliseringen
och kommersialiseringen &r, desto mera vin-
ner det lokala kulturarvet och historiebruken.
De nationella kulturarven overflyglas av de

regionala. Frén att kulturarv ursprungligen”
varit ett begrepp som konstruerats ur tanken
om nationer och folk, dvs. "vad ett folk i fra-
ga om (andlig) kultur 6vertagit fran tidigare
generationer “(Aronsson 2004, 143 citat ur
Svenska akademins ordbok 1887), har begrep-
pets inneborder fluktuerat ocksa vad giller det
svenska kulturarvet i Finland. Johanna Bjork-
holm sparar hur begreppet anvints i tidningar,
tidskrifter och 6vriga tryckalster. Hon soker
de diskursiva trenderna och de olika ménster
som dterkommer ndr man talar om kulturarv,
men ocksd hur uppfattningarna éver tid for-
andrats. Fokus dr pa perioden 1880-2000, dvs.
over en hundraarig period, som omfattar bade
mobiliseringen och det stindiga virnandet av
det svenska i Finland. Begreppsdefinitionen
omspanner da genomgéende foreteelser av en
“romantisk” karaktdr och ett avstandstagande
fran det moderna, industrialiserade. I vissa fall
far termen en civilisatorisk anstrykning och
ofta sammanslas begreppet kulturarv att om-
fatta hela den svenska kulturen i Finland. Un-
der det sena 1900-talet anvandes ordet frimst
av akademiker bide i bemarkelsen nationellt
arv och kulturgods for speciella grupper.

I foljande artikel tar Maria Ekqvist upp just
en speciell form av materiell kultur, ndmligen
den folkliga textilen. Hon fokuserar i sin ar-
tikel pa hur husmodersféreningen Marthafor-
bundet ville lyfta fram den textila traditionen i
de svenska socknarna i Finland. Hon gor detta
med betoning pa hur denna tradition sags som
ett kvinnligt omrdde med stor potential. Till
husmorsidealet horde arbetsforméga, styrka
och besittande av praktiska kunskaper och
via textilarbetet ansdg man inom foéreningen
sig kunna skapa en ytterligare grund for hus-
modrarna att sta pa och bidra till det sa viktiga
arbetet att befésta bade sig sjalv som grupp och
en hembygdskansla och stolthet Gver sin egen
trakt. Maria Ekqvists artikel baserar sig frimst
pa uppfattningar om textilarbetet sdsom det
framkommer i foéreningens egen tidskrift
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Husmodern under 1920- och 1930-talen. Till
processen horde dven skapandet av Marthas
hemslgjdsarkiv, som nu finns anslutet till det
kulturvetenskapliga arkivet Cultura vid Abo
Akademi. Detta arkiv skulle utgora ett doku-
ment over det textila kulturarvet, som skulle
vara till nytta dven i skapandet av nya textilier.
Dérvid ger artikeln dven ett nytt perspektiv pa
detta arkiv. Utgangspunkten ar férekomsten
av en invented tradition-process dar det sdrar-
tade for svenskheten ges materiell form enligt
folkkulturen.

Kajsa Rytikoski gér i sin artikel om Erasmus-
studerande in pa hur studenter av olika euro-
peisk nationalitet forhaller sig till sitt nationel-
la arv och hur de uppfattar vilken sarart deras
respektive linder har, som de antingen vill
fora fram eller ej under sin tid utomlands. Hon
studerar dven den véxelverkan som studen-
terna lyckas fa eller ej lyckas med till det de-
stinationsland de under perioden befinner sig
i. Vad ldr man sig av kulturen i det land man
studerar? Fragan ar alltsd hur det sker en kul-
turféormedling mellan studenterna sinsemel-
lan och mellan vardland och student? Kajsa
Rytikoski, som stoder sig pa tio djupintervjuer
bland studerande i Galway, Irland, fann att
respektive nationella kultur sillan framhévdes
direkt, men ofta indirekt vid vissa temakviller
dir mat och musik kunde vara i fokus. A an-
dra sidan fann hon studenterna befinna sigien
Erasmusbubbla, dir kontakterna till vardlan-
det ofta blev vildigt vaga. Som de flytande
framlingar (liquid strangers) studenterna var,
var det snarast en alleuropeisk studentkul-
tur som etablerades, vilket ju har varit en av
malsdttningarna med Erasmusprogrammet
overlag.

Med Carina Sjoholms artikel om “vardskapets
betydelse i upplevelsebaserade butiker” kom-
mer vi in pa temat senmodern konsumtion
och kulturarv. Inom “den nya ekonomin” ar
det inte bara s att kulturarvet blir en forsalj-
ningsstrategi, utan dven sociala relationer kan
bli en "produkt” och nédgot som konsumeras.
I artikeln ar fokus péa sidan konsumtion i tva
profilerade butiker, ett bageri och en choklad-
butik i en mindre universitetsstad i Sverige. I

sin smaskalighet kan bageriet véddja till kun-
dernas nyfikenhet och erbjuda kvaliteter som
forutom servicemétet och butiksutformning-
en dessutom erbjuder ett méte med ett slags
icke-standardiserat hantverk dar besokaren
ofta forvintas kunna nagot om hantverket for
att kunna orientera sig, men samtidigt ofta dr
en nybdrjare som vill lara sig mer av de kun-
niga och initierade séljarna”. Individerna far
klarare roller och uppképet blir en annan form
av aktivitet dn i regelrdtta snabbkop. Artikeln
ar kulturanalytisk och ldsaren far dels ta del
av det redan passerade, en kort butikshistoria
inom det svenska samhillet, och ddrmed det
nagot frimmande och hur det 4r att bli ater-
inforstadd i nygamla képrutiner i en helt ny
kontext. Det materiella, det symboliska, det
synliga och det sociala visasiartikeln ingd i ett
speciellt monster.

I Thomas Rosenbergs artikel om hur bevaran-
de av gamla trahus i staden Lovisa med publi-
kevenemanget Lovisa Historiska Hus i fokus,
visas hur ett evenemang som detta kan leda
till en nytolkning av hela staden. I processen
har det ofta varit nyinflyttade som med sina
trahusreparationer deltagit i att gora staden
vackrare. Som en naturlig fortsittning kom
sd bostadsmassan Lovisa Historiska Hus till
stand, dar invanarna i sdidana hus 6ppnar sina
privathem for besokare. I det mycket populdra
evenemanget deltar upp till 10 000 besokare
arligen. Thomas Rosenberg tar fasta pa fyra
grundpelare i bostadsvisningarna. Dessa ar
husen, hingivenheten, historien och hemling-
tan. Enligt dessa teman beskrivs evenemanget
dér deltagarnas egen aktivitet dr utgangspunk-
ten, den byggnadshistoriska synvinkeln avgo-
rande for aktérerna och hemldngtan ett av
straken i besokarnas upplevelser. Lovisa fick i
ett slag en helt ny image, vilket ocksa bidragit
till att starka invanarnas identitet. Idyllen har
gétt att sdlja utan att man forlorat sin sjal.

Med alla dessa artiklar visar dagens kultur-
forskare pa mojligheterna for en djupare for-
staelse for kulturarvsprocesser under olika
tidsaldrar. Det viktiga har varit att utréna hur
det inom kulturarvsfiltet ofta dr fraga ocksa
om kommunikations- och ocksd konsum-



tionsprocesser, dir man vill antingen bara visa
eller ocksa sdlja nagot till utomstaende. Harvid
har de teoretiska utgangspunkterna varit av-
gorande for att 6ppna processerna och dé blir
begrepp som formedling, dteranknytning till
gangna historiska epoker och bade skapandet
och nyskapandet viktiga. I dagens upplevelse-
ekonomi dr det sjalvklart att det inte bara ar
fraga om produkter som byter dgare utan om
att skapa attraktiva tjanster, platser och upp-
levelser. Nar kultur och ekonomi gar samman
finns det inget renodlat, utan mycket dr det
fraga om stimningar, kdnslor och blandning-
ar av det privata och offentliga, av det intima
och det hemlika. Aktorernas roller kan ocksa
bli omkullkastade och en strivan till en ny ge-
menskap "pa gammal grund” verkar vara up-
penbar, nagot som forskarna ocksa noggrant
beskriver.

Sédan var kulturforskarens roll inte under
mitten av 1900-talet. I den avslutande arti-
keln far detta nummer av Budkavlen en var-
dig avslutning om forskningens villkor i ett
tidigare skede. Raoul J. Granqvist tar sig an
en framstéende etnolog och folklivsskildrare,
Erla Husgafvel, som hade sin mest aktiva tid
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péa 1920-, 1930- och 1940-talen, men som fort-
satte sitt engagemang for den folkliga kulturen
inpé 1970-talet. Han ger en inlevelsefull skild-
ring av en av pionjdrerna i insamlingsarbetet,
dér huvudintresset hos Erla Husgafvel lag i att
skildra folkets tro, folkseden, folkmedicinen,
trolleri, gator, ramsor, rim och visor. Framf6-
rallt arscykeln och arshogtiderna, grannhjal-
pen (talko) och det annorlunda och marginella
lag i fokus, spelmén, sangerskor, konstnérer,
byoriginal och kufar far hos henne sin inkén-
nande skildrare. Raoul J. Granqvist samman-
fattar hennes aktiva girning i forskningens
tjianst med att papeka hur det etiska men ocksa
néstan dromska forhallningssattet ledde till en
podngtering av samarbetet och bygemenska-
pen. Erla Husgafvel var en foregéngare i det
att hon lit sitt personliga engagemang férga
sin garning. Efter flyttningen till Sverige 1946
kunde hon och hennes man férverkliga sitt
finldndskt-osterbottniska ideal pa Fulisbacka
gard i Smaland pa ett mycket originellt sdtt.
Nir dagens forskare upptéicker en strivan efter
gemenskap i kulturarvsprocesserna, forsokte
Erla Husgafvel pa sin tid forverkliga sin stri-
van pd ett praktiskt-rituellt satt.

Anna-Maria Astrom

Budkavlen 2014

Budkavlen in 2014 is devoted to questions of
cultural heritage from some special perspec-
tives. These perspectives are partly a question
of how cultural heritage, on the whole, is em-
ployed as a concept in the swedish part of Fin-
land, and partly a question of how certain tan-
gible products such as female handicraft and
wooden houses have begun to be regarded as
a cultural heritage; not only worth preserving
but also of being further developed and used
for different purposes. The first wave of mak-
ing use of cultural heritage - also with eco-
nomic overtones/characteristics — had already
emerged in the 1920s. In our time, there are
countless examples of how cultural heritage,

local heritage, and certain products are used
with this type of branding. It can be, as in one
of the articles, applied, for example, to baker-
ies and shops selling chocolate. In these cases,
it is a matter of appealing to the consumers’
sense of the past, the “authentic” and small
scale production. The fact that cultural herit-
age often evokes feelings of pride in the bearers
and owners can be examined in terms of the
national cultural heritage, and the local herit-
age.

All these aspects are included in this issue of
Budkavlen. Cultural heritage is in this volume
positioned from the point of contemporary
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or late modern circumstances, where atten-
tion is also directed to the past. The economic
perspective in the field of cultural heritage is
gaining an ever more important role, at the
same time the train of thought regarding her-
itage is taking up epochs with different, more
self-sufficient economies in the background.
Brands and online marketing interact with
discourses on the handmade, homemade, and
local products or representations such as food,
textiles and buildings.

In ethnological scientific texts, the concept
of cultural heritage has flourished since the
1990s. At that time, identity focusing pro-
cesses was to a certain degree highlighted, as
was to some extent the economic question,
as illustrated in the phrase “cultural heritage
is something that no one can really define,
but everyone wants to sell.” The most recent
interpretation is that the stronger globaliza-
tion and commercialization become, the more
the uses of local heritage and uses of history
gain and grow. The national cultural heritage
has been overwhelmed by the regional. From
cultural heritage “originally” being a concept
that was constructed from the idea of nations
and peoples, i.e. “What a people in terms of
(spiritual) culture have inherited from previ-
ous generations” (Aronsson 2004, 143 quota-
tions from the Swedish Academy’s dictionary
in 1887), the concepts meaning has fluctuated
also in terms of the Swedish cultural heritage
in Finland. Johanna Bjérkholm traces how the
concept has been used in newspapers, maga-
zines and other printed matter. She analyses
the discursive trends and the different patterns
that recur when talking about cultural herit-
age, as well as how perceptions have changed
over time. Her focus is on the period 1880-
2000, i.e. over a hundred year period, covering
both the mobilization and the constant protec-
tion of “Swedishness” in Finland. The concepts
definition encompasses consistent phenomena
of a “romantic” nature and a rejection of the
modern and the industrialized. In some cases,
the term acquires the sense of civilization, and
often combined in the concept of cultural her-
itage is the whole Swedish culture in Finland.
During the late 1900s, the word was used pri-

marily by academics both in the sense of na-
tional heritage and the culture goods of special
groups.

In the following article, Maria Ekqvist takes
up a special form of material culture, namely
traditional textiles. She focuses in her article
on how the housewives association, the Mar-
tha Association wanted to highlight the textile
tradition in the Swedish parishes in Finland.
She does this with an emphasis on how this
tradition was seen as a female area with great
potential. The idea of being a good housewife
included an ability to work, strength, and pos-
session of practical knowledge. Through tex-
tile work it was considered, within the associa-
tion, that an additional basis could be created
for housewives to rely on, and also contribute
to the all-important work of consolidating
both themselves as a group, and a native sense
and pride in their own region. Maria Ekqvists
article is primarily based on perceptions of
handicraft and textile work, as it is found in
the association’s own magazine The Housewife
in the 1920s and 1930s.

The process also included creating the Martha
handicraft archives, which are now kept by
the archives of cultural studies Cultura at Abo
Akademi University. This archive constitutes a
rich documentation of the textile cultural her-
itage, which at a time was thought to be use-
ful when creating new textiles. Therefore, the
article also gives a new perspective on this ar-
chive. The starting point is the existence of an
invented tradition-process where what is spe-
cific to “Swedishness” is given a material form
according to the folk culture.

Kajsa Rytikoski, in her article on Erasmus
students, investigates how students with dif-
ferent European nationalities relate to their
national heritage, and how they perceive the
uniqueness of their respective countries; that
they either want to reveal or not during their
time abroad. She also studies the interactions
that students either succeeded with or did not
succeed with, that is their contacts with the
destination land during their period there.
What does one learn about the culture of the



country in which one is studying? The ques-
tion is thus concerned with how cultural con-
tacts occur between the students themselves
and between the host country and the student.
Kajsa Rytikoski, with the support of ten in-
depth interviews with students in Galway,
Ireland, found that the respective national
culture is rarely highlighted directly, but often
indirectly at some theme evening where food
and music could also be in focus. On the other
hand, she found that the students were also
in an “Erasmus bubble”, where connections
to the host country were often very vague. As
the “liquid strangers” the students were, it was
rather a pan-European student culture that
was established, which of course has been one
of the overall objectives of the Erasmus pro-
gram.

Carina Sjoholm’s article on “the importance
of hosting in experience based stores” brings
us to the theme of late modern consumption
and heritage. In the “new economy” cultural
heritage is not just a sales strategy, but even so-
cial relationships can become a “product” and
something that is consumed. The article is fo-
cused on this type of consumption in two pro-
filed stores, a bakery and a chocolate boutique
in a small university town in Sweden. Because
of their small scale, the bakery can appeal to
the customers’ curiosity and offer qualities
that “in addition to the service offered and the
shop’s design also offer an encounter with a
kind of non-standardized craft where visitors
often expected to be told something about the
craftin order to orient themselves. The custom-
ers are often beginners who want to learn more
from the knowledgeable and initiated sellers.”
The individuals have clear roles and purchas-
ing becomes another form of activity different
to that experienced in regular supermarkets.
The article is an analysis of culture and the
reader also find passages or an overview of the
history of the stores in Swedish society. There-
fore, he or she finds a strange reinvention of
old shopping routines that are at the same time
anew form in an entirely new context. The ma-
terial, the symbolic, the visible, and the social
are shown in the article to be included in such
particular shopping patterns.
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Thomas Rosenberg’s article on how the con-
servation of old wooden houses takes place in
the town of Lovisa, with a focus on the public
event Lovisa’s Historical Houses, shows how
an event like this can lead to a reinterpretation
of the whole town. In this process, it has often
been the newcomers who, with their renova-
tions to wooden houses, have participated in
making the town more beautiful. As a natu-
ral extension, the housing exhibition Lovisa
Historical Houses came into being, where
the inhabitants of such houses open their pri-
vate homes to visitors. In this very popular
event, up to 10,000 visitors participate annu-
ally. Thomas Rosenberg focuses on four basic
themes in the house showings. These are the
houses, devotion, history, and nostalgia. Ac-
cording to these themes the event is described
from a point of view where the participants’
own activities are the starting point; the build-
ing’s historical perspective is crucial for actors
and nostalgia is one of the paths in the visitors’
experience. Through this public event Lovisa
acquired, in one blow, a whole new image,
which also helped to strengthen the inhabit-
ants’ identity. It has been possible to sell the
idyllic without losing its soul.

All these articles show how today’s cultural
researchers can present new possibilities for
a deeper understanding of the cultural herit-
age processes in different settings. The most
important aspect has been to explore how the
field of cultural heritage is also often a ques-
tion of communication - and also consump-
tion processes, where one wants either to just
show or to sell something to outsiders. In this
regard, the theoretical starting points have
been crucial to opening the processes. Then
concepts such as mediation, reconnecting to
past historical epochs, and both creativity and
innovation also become important. In today’s
experience-economy;, it is obvious that it is not
just a matter of products changing hands, but
about creating attractive services, places, and
experiences. When culture and economy come
together, there is nothing absolute, as so much
is a matter of moods, feelings, and a mixture of
the private and the public, of the intimate and
the home. The actor’s roles can also be turned
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upside down. A striving for a new community
“communitas based on old traditions” seems
to be apparent; something that researchers
also in a self-reflective way describe carefully.

This was not the cultural role of researchers in
the mid-1900s. The concluding article of this
issue gives Budkavlen a worthy end concern-
ing the conditions for researchers in an earlier
period. Raoul J. Grangvist tackles an eminent
ethnologist and portrayer of everyday life, Erla
Husgafvel, who had her most active period in
the 1920s, 1930s and 1940s, but who contin-
ued her commitment to folk life studies into
the 1970s. He provides an immersive picture
of a pioneer in collecting folk traditions. The
main interest of Erla Husgafvel was to depict
the people’s faith, people’s traditions, folk
medicine, magic, riddles, rhymes, and songs.
In particular, the annual cycle and the annual

celebrations, voluntary worker parties, the dif-
ferent and the marginal were her focus; mu-
sicians, singers, artists, village eccentrics and
strange characters had in her an empathetic
portrayer. Raoul J. Granqvist summarizes
her active deeds in the service of research by
pointing out how her ethical but also almost
dreamy approach led to an emphasizing of
cooperation and the village community. Erla
Husgafvel was a pioneer in that she let her per-
sonal commitment color her work. After mov-
ing to Sweden in 1946 she and her husband
fulfilled their Finnish-Ostrobothnia ideals on
Fulisbacka farm, in Smaland, in a very origi-
nal way. When today’s researchers discovers a
striving for a community in the cultural her-
itage processes, Erla Husgafvel tried, in her
time, to realize this aspiration in a practical-
ritualistic way.

Anna-Maria Astrom

Temat for Budkavlen 2015 édr Tema for Budkavlen 2015 ar *Alder och
generation”. Med begreppen alder och generation kan man fokusera bade pa
manniskans dldrar och generationer och forestillningar och praktiker kring

dem. Men begreppen anvinds dven i 6verférd bemirkelse, om ting och artefakter,
om materiellt och immateriellt kulturgods, i nyare tider &ven om apparatur och
teknologisk utrustning. Redaktionen emotser korta abstrakt kring dessa &mnen
fore sista januari 2015.

Se Vigledning till forfattare.
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