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PAAKIRIOITUS

Jotakin taytyy aina padttad

Viisaat ovat sanoneet, etti viisi vuotta samassa tehtivissi on sopiva aika, ja sen jilkeen pitdi
ymmartad siirtyd eteenpiin. Aloitin Matkailututkimuksen piitoimittajana vuonna 2010, joten
on jo korkea aika siirtyd syrjain. Nima lahes kahdeksan vuotta ovat pitineet sisilliin paljon
tyotd, mutta antaneet samalla valtavan mairin oppia akateemisesta tutkimuksesta ja julkaisu-
toiminnasta. Olen siis kiitollisin mielin hoitanut tehtivai, jonka olen kokenut myos erdinlai-
sena henkilokohtaisena panoksenani kotimaisen tieteellisen julkaisutoiminnan edistimisessa.
Varsin kansainvilisessi akateemisessa maailmassa suomen kieli ji4 helposti englannin jalkoi-
hin. Suomeksi ja ruotsiksi kirjoittaminen on kuitenkin ainoa keino, jolla voimme yllapitia kor-
keatasoista tieteellistd keskustelua omalla kielellimme ja kehittda tutkimusalamme kasitteistod
niin, etta se hyddyttda maamme matkailutoimijoita mahdollisimman laajasti.

Suomen matkailututkimuksen seura ry:n perustaman Matkailututkimus-lehden julkai-
seminen aloitettiin vuonna 2004. Sain paitoimittajan tehtdvin vaiheessa, jossa lehti oli jo va-
kiinnuttanut asemansa ja tuttu Suomen matkailututkijoille. Nuorena tutkijana sain haasteeksi
kehittidd lehted eteenpiin. Viimeisen kahdeksan vuoden aikana julkaisimme joka vuosi kaksi
numeroa, mika on mielestini hieno saavutus. Teimme my0s pienid parannuksia: otimme esi-
merkiksi kdyttoon teemanumerot ja lisisimme viitoksid-osion lehden sisilt66n. Suuret kii-
tokset toimituskunnalle ja erityisesti Antti Honkaselle ja Jarkko Saariselle. Apunne tuli todella
tarpeeseen etenkin alkuvaiheessa, mutta my6s my6hemmin, kun en syysti tai toisesta tiennyt,
miten pitdisi toimia. Lupaan laittaa hyvan kiertimiin.

Tunnen suurta kiitollisuutta siiti, etta Matkailututkimus on meidan kaikkien oma leh-
temme. Talkoohenki kisikirjoitusten arvioinnissa on ollut todella vahvaa. Lehted myos luetaan
paljon, ja olen saanut seki kiitoksia ettd moitteita, kun niihin on ollut aihetta. Lipi vuosien
olen aina loytinyt kaksi vertaisarvioijaa kasikirjoituksille, usein vield kovin nopealla aikatau-
lulla. Toki kieltdvidkin vastauksia on tullut, mutta vuolaiden pahoitteluiden kera. Lisiksi arviot
on tehty huolellisesti ja yksityiskohtaisesti, joskus hyvinkin kriittiseen, mutta aina kuitenkin
rakentavaan savyyn. Yhteiseni tavoitteena on ollut saada aikaan mahdollisimman laadukas jul-
kaisu ja esitelld tutkimusta, jolla on my6s kiytinnon relevanssia. Kiitos siitd kuuluu kaikille
teille, jotka olette vuosien aikana osallistuneet Matkailututkimuksen tekemiseen —Kkirjoittajina,
vertaisarvioijina, taittajina ja lukijoina. Erityisesti haluan kiittda vierailevia paitoimittajia, jot-
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ka ovat tehneet upeaa ty6ti ja keventineet tytaakkaani huomattavasti. Toivottavasti teemanu-
meroille [6ytyy tulevaisuudessakin ajankohtaisia teemoja ja innokkaita toimittajia.

Maailma muuttuu ja julkaisutoiminta siind mukana. Suomen matkailututkimuksen seu-
ran hallitus on monen monta kertaa keskustellut Matkailututkimus-lehden tulevaisuudesta
ja sdhkoisen julkaisemisen hyddyistd ja haitoista. Varmasti meistd jokainen olisi toisaalta ha-
lunnut pitda kiinni paperilehdestd, mutta lopulta sihkodinen julkaiseminen koettiin ainoaksi
mahdolliseksi ratkaisuksi. Jotakuinkin samaan aikaan loydettiin journal.fi-alusta, joka tar-
joaa juuri sellaisen ratkaisun, jota olimme etsineet. Tastd suuri kiitos jatkavalle pditoimitta-
jalle Outi Rantalalle ja toimitussihteeri Heli Ilolalle. Luottavaisin mielin jitin Matkailutut-
kimuksen teiddn kisiinne. Jo timin vuoden aikana olen selvisti havainnut, ettd Outilla ja
Helilld on paitsi osaamista myo6s innostusta tarttua toimeen ja viedd lehted eteenpiin sihkoi-
sessd muodossa.

Tissd ensimmdiisessd sihkdisessd numerossamme on jo kiytdssi TSV:n vertaisarviointi-
tunnus, ja jatkossa saamme kaytt66n myos DOI-tunnisteen. Sihkdinen julkaiseminen muuttaa
lehden kiytint6jd monella tavoin — kerromme muutoksista tarkemmin seuran kotisivuilla ja
lehden sivulla journal.fi-palvelussa.

Kiittden ja kumartaen,
Suomen Turussa 10.11.2017

Juulia Raikkénen
Piitoimittaja
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The transnational lives of Finnish
retirees in Torrevieja

Antti Wallin
University of Tampere

Abstract

Decades of consumerist package tourism have encouraged Northern European retirees to en-
gage in more self-oriented, flexible travel, and some are taking advantage of seasonal migration
to the Mediterranean. This has become possible because of the accelerating material and im-
material flows that have led people to view the world as getting smaller. This article interprets
the phenomenon utilizing theories of the spatial turn and qualitatively examines the empirical
case of Finnish retirees in Torrevieja, Spain. For the middle-class retirees, seasonal migration
can offer positive economic and lifestyle incentives. Due to the flow of images and information,
it is possible to construct secure and comfortable everyday lives in a transnational setting. The
Finnish community in Torrevieja has grown to such a point that its members collectively repre-
sent Finnishness in community activities and on social media, thereby strengthening the com-
munity. The Finnish community in the location and online contact with relatives decrease the
significance of the spatial proximity of social relations. These relatively affluent retirees consume
time and space in mobile ways that undermine the material, mental, and social significance of
geographical location.

Keywords: international retirement migration, Finnish retirees, Torrevieja, time-space compression,
transnational space

Introduction

Since the late 1960s, economic growth and rising consumerism have generated new ways of
consuming time and space. A significant result of these processes was the development of mass
tourism, and Spain has been a pioneer in producing tourist spaces in order to accumulate capi-
tal flows. Over the last 50 years, the Finnish population has slowly become accustomed to leisure
travel. For those affluent workers and middle classes who are currently retiring, migrating to
‘the South’ to enjoy the better climate and cheaper cost of living has become an inviting option.
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Torrevieja, a coastal city in southeastern Spain, is one location where a substantial community
of Finnish retirees has developed.

The general purpose of this article is to analyse the cultural shift of growing mobility in the
context of Finnish retirement migration. The theoretical perspective of this article is adopted
from theorists of the spatial turn, whose main thrust is that time and space are socially produced
(Harvey, 1990; Lefebvre, 1974/1991; Urry, 1995, 2007). Using qualitative data from interviews and
observations, this article examines Finnish retirees’ lives in the transnational city of Torrevie-
ja. This article is structured as follows: first, I outline the development of mass tourism and
international retirement migration, and detail how Finns feature in these phenomena. After
presenting the current research discussion, I formulate the main theoretical concepts used in
this article. I then outline my data and methods, and report my results by depicting the material
basis of why Finns migrate to Torrevieja. After this, I analyse how the flow of information and
images has changed thinking about migration. I then examine the social experience of everyday
life in Torrevieja. I conclude this article with a discussion on how the increased mobility affects
the experience of transnational spatial relations.

From package tourism to international retirement migration

In the 1960s, the Spanish government — along with other Mediterranean countries — started to
promote foreign exchange earnings and mass tourism (Bramwell, 2004a, 2004b). The early pro-
duction of mass tourism was very much the result of growing consumerism and the introduc-
tion of technical innovations such as commercial airlines. In Northern Europe, rising incomes
made it possible to spend more money on holidays. In order to attract Northern European tour-
ists, travel agencies used romantic images of resorts that did not always reflect reality (Nelson,
2005; Urry, 1990). The influx of people, capital, and information revolutionized the Mediter-
ranean coast’s local cultures, economies, and physical appearance (Bramwell, 2004a; Stanek,
2014).

Finland, a small and for a long time relatively poor nation, was late in emulating the other
Northern European nations’ taste for Mediterranean holidays (Jokinen & Veijola, 1990). Ena-
bled by rapid economic growth, organized package holidays grew in Finland until the recession
of the 1990s but recovering by the late 1990s. Selinniemi (1996, 2001) has argued that for mainly
working-class tourists, the holiday to ‘the South’ was the categorization for all beach locations.
Finnish tourists did not require any authentic culture, only sunshine and enjoyment, therefore
the trip could have been to the ‘Playa del Anywhere’ (see also Urry, 1995, p. 140). Since Seldnniemi
conducted his fieldwork in the early to mid-1990s, package tourism has become even more com-
mon and its social distinction has lost its power. In 2014, Finnish people made almost 800,000
leisure trips with an overnight stay to Spain (Statistics Finland, 2014). Beyond package tourism,
leisure travel has become so common that seasonal migration to a place of sun and enjoyment
has become a potential option.

Invarious developed countries with an ageing population and relatively high pension levels,
lifestyle migration to sunnier climes for a better way of life has increased (Benson & O'Reilly,
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2009; Casado-Diaz, 2006; Hayes, 2015; Ono, 2015). Following Urry (1995, p. 129), Williams, King,
Warnes, and Patterson (2000) note that ‘leisure-related activities cannot be separated from the
social relations in which they are embedded’. For relatively affluent Northern European retir-
ees, migration to Southern Europe is primarily motivated by a desire to live a more satisfying
life, and therefore tourism experiences function as a tool in the search for an appropriate space
for retirement (Haug, Dann, & Mehmetoglu, 2007; King, Warnes, & Williams, 1998; Vincente,
2001). A growing number of retirees are already enjoying life in a better climate, so visiting
friends and relatives also functions as an important portal for seasonal migration (Casado-Di-
az, Casado-Diaz, & Casado-Diaz, 2014).

International retirement migration has become such a significant form of the consump-
tion of space that in some localities it has altered the socio-demographic structure by ageing
it and ethnically diversifying it (Casado-Diaz, 1999). Residential tourism boosts sales of new
urbanizations (suburban housing projects) and so reinforces the growth of earlier tourism de-
velopments. Population growth and local expenditure are significant income transfers from
the Nordic countries to the expatriate destinations. The European Union’s free movement leg-
islation has made the transition easier, and so the well-off retirees may calculate the costs and
benefits of seasonal migration. This obviously creates political pressure, not only for the Nordic
countries but for the migration destinations as well. In order to compete for these profit-mak-
ing subjects, Portugal has, for example, declared a ten-year tax relief on foreign private-sector
retirees. In Finland, retirement migration has raised a debate in the media regarding retirees
exporting potential capital out of Finland, and so the Finnish government negotiated a new
agreement to tax pensions in the country of origin.

There has been some research on Finnish expatriates living in the Costa del Sol, Spain (Ka-
risto, 2008; Konnild, 2014; Suikki-Honkanen, 1996). Karisto (2008) argues that as a phenome-
non, international retirement migration is a glimpse of the future: it will continue to increase
due to the ever-accelerating process of globalization. The currently retiring generation has lived
through a period of almost constant economic growth, and many have built up substantial as-
sets. Itis therefore clear that more Finnish retirees are envisioning seasonal migration. In 2013,
Spain played host to the second largest number of Finnish retirees (after Sweden), with 2,497
statutory earnings-related pensions paid there; the average monthly pension was €1,834 (Finn-
ish Centre for Pensioners, 2015, p. 109).

The city of Torrevieja on the Costa Blanca was until the 1980s a small town with fewer than
10,000 inhabitants, but due to the aggressive promotion of second-home residential tourism,
the city began to enlarge (Casado-Diaz, 1999). It is now the primary home of 100,096 inhabit-
ants, of which half (49%) are of foreign origin (Ayuntamiento de Torrevieja, 2014a). The largest
foreign nationality is British (9,501), followed by Russians (5,359) and Moroccans (3,099). Finns
are the twelfth largest foreign nationality, with 990 inhabitants. This number only consists of
people who have applied for residency, which means their stay in Torrevieja exceeds 183 days
annually. It is estimated that the actual number of Finns residing for longer periods during the
winter might be twice or three times the official figures (see Kurvinen, 2014; Konnili, 2014). Tor-
revieja is also relatively elderly. One quarter (24%) of the population is over sixty-five years old,
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whereas the overall rate in Spain is 18 per cent (Ayuntamiento de Torrevieja, 2014b; Eurostat,
2014). The material conditions of globalization, flexibility, and relative wealth are increasing the
lifestyle mobility of retirees, and changing their experience of time and space (Benson & O’Reil-
ly, 2009; Casado-Diaz, Kaiser, & Warnes, 2004; Cohen, Duncan, & Thulemark, 2015).

Theoretical framework

In the 1970s, the growth of consumerism and Western urbanization led the French social the-
orist, Henri Lefebvre (1974/1991), to examine the social production of space. He formulated a
conception of space as socially produced in an ongoing dialectical triad of material, mental, and
social elements (see also Simonsen, 2005). He saw that people’s spatial practices take a material
form, for example in urban reality or air transport, but these practices are guided by representa-
tions of space (e.g. travel brochures) (Lefebvre, 1974/1991, p. 59). In other words, the way people
mentally conceive of space and its intellectually determined cultural signs steers their practices.
But Lefebvre (1974/1991, p. 39) also saw a social element in the action: ‘space as directly lived
through its associated images and symbols [...] overlays physical space, making symbolic use of
its objects’. In these representational spaces (e.g. social gatherings and social media) people can
alter manifest representations through collective appropriation. Thus, Lefebvre also considered
subjects to possess power in transforming space and society, not just the capitalist relations of
production. His ideas enabled a conception in which space is not just a mental or material enti-
ty; it is constantly produced in a fluid and reflexive process of people’s social practices.

Lefebvre’s theory has nevertheless been criticized for being too vague for empirical research
(Harvey, 1990, p. 219; Schmid, 2008, pp. 42—43). Building on Lefebvre’s concepts, David Har-
vey (1990) instead highlights the fluid nature of material and immaterial flows concerning the
global and local levels of social relationships. Capital, people, information, and images travel
through time and space ever faster, which makes us feel that the world is getting smaller (see
also Urry, 1995). Harvey (1990, p. 240) has called this phenomenon ‘time-space compression’. He
sees a link here to the change from Fordist to post-Fordist production. Since the mid-1970s, the
production of goods and services has been under pressure to be more flexible and responsive
to meet consumers’ needs. Further developing these ideas, John Urry (e.g. 1995, 2007, 2010) has
argued that places too are in competition and have become an important sector of economics
(see also Saarinen, 2004). In Western societies, social relations are no longer so dependent on
locality due to the progression of transportation and media connections. It is not only the pro-
duction of concrete products that has changed from being fixed to flexible, but also services and
ways of living. Thus, the increased mobility has enabled transnational lifestyles for Western
citizens, meaning that social relations cross national borders (Kivisto, 2003; Larsen, Urry, &
Axhausen, 2006).

The current social transformation of increased mobility is very much an emergent and cha-
otic process (Urry, 2010). The production of mass tourism was Fordist in its early stages, but
now travel has become more flexible and individually oriented (Gale, 2009; Urry, 1995). Social re-
lations in fixed spatial locations become less significant, since their connections in time-space
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have also become more flexible (Larsen et al., 2006). In this article, I combine Lefebvre’s idea of
the production of space with Harvey’s time-space compression and Urry’s ideas of the increased
mobility of capital, people, information, and images. Using this framework, I analyse Finnish
retirees’ transnational lifestyles in Torrevieja.

Methodology

Inspired by the increased mobility and transnational spatiality of contemporary retirees, I have
gathered data for this article using a multi-sited ethnographic orientation (e.g. Marcus, 1998, pp.
17-19; Marcus, 2014). My preparation for this study began in late 2014. During the winter, I started
observing Finns living in Spain via the Internet. I had some help from a Finnish researcher living
in Fuengirola, who advised me to head to Torrevieja, as it was not yet researched and had grown to
have a significant expatriate community of Finns. I started contacting Finnish associations there
and received help in informing the people living in the region of my potential research. I found
volunteers to interview from the local Finnish church, the Finnish Association of Torrevieja, and
relevant Facebook groups organized by Finns. In addition, some informants took me to other in-
formants. My field trip in Spain lasted 16 days. There were also many email conversations before
and after the interviews. For this study, I recorded 14 interviews, of which one was conducted with
a local tourist officer, one with a Finnish church (Torrevieja) employee, and the remainder were
conducted with Finnish retirees. Of these 14 interviews, 12 were conducted in Torrevieja and two
in Finland. My interviews lasted up to three hours. Besides the more formal recorded interviews,
I had many informal conversations with Finns in Torrevieja; I recorded these conversations in my
field diary. I also held a discussion session with local Finnish retirees at the Finnish Association’s
clubhouse. After the fieldwork, I followed Facebook conversations and observed the marketing
of Torrevieja’s apartments at the Home Abroad trade fair in Helsinki. I transcribed the interviews
and observations, and coded them by theme using NVivo. By theming the content, I developed the
main categories, which make up the following sections.

To meet Geertz’s (1973) demands for ‘thick description’, I have followed the subject’s clues
while being guided by the theoretical framework and my expanding awareness during the study.
The field visit was quite short, and without prior knowledge of the place, it was difficult to or-
ganize many interviews per day. In addition, the siesta and relaxed daily rhythm of the Finnish
retirees had an impact. I have compensated for my small sample size with observations in the field
and using social media and the statistics available. Despite these problems, the data is sufficient
for ‘saying something of something’ (Geertz, 1973, p. 453; see also Guest, Bunce, & Johnson, 2006),
in this case about Finnish retirement migration to Torrevieja. In the following sections, I deal in
more detail with the material, mental, and social aspects of why Finnish retirees have come to
reside in Torrevieja, and how their everyday lives in the transnational space are produced.

The material effects of the flow of people and capital

When the first Finns arrived to Torrevieja in the mid-1980s, the surrounding hills were still
occupied by goats, but the construction since then has been constant. New urbanizations were
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promoted aggressively to retiring Northern Europeans. The massive construction continued
until the 2008 Euro crisis, which froze the market (Gonzalez Perez, 2010). Torrevieja has been a
traditional second home holiday space for Madrilenians (people from Madrid). In the summer,
the city’s population reaches almost half a million, but at this time most of the Finns have re-
turned to Finland. Torrevieja is an important tourist space, but in the Finnish context, it is char-
acteristic that it is not a package tourism destination. When comparing it to the major destina-
tion for Finns in Spain — Fuengirola on the Costa del Sol - Torrevieja is more oriented to second
home living. In Casado-Diaz’s (1999) demographic research on Torrevieja’s residential tourism,
she argues that the international retirees are mainly moving to urbanizations, meaning that the
city centre will depopulate in the future. Many retirees still find the city centre attractive during
the winter because [i]n the urbanizations, you don’t have neighbours or help when you need it (Man, 65
years old. Interviewed in Torrevieja 19 February 2015).

The cost of living and property prices are important factors pulling Finnish retirees to
Spain. Due to the Euro crisis, the Spanish real estate market has crashed, while in Finland the
prices of apartments have been relatively stable. In addition, the associated expenses of own-
ing an apartment are much lower in Spain. My informants constantly described how bad it
felt to go shopping for groceries in Finland. One informant estimated that living in Torrevieja
is approximately 30 percent cheaper than in Finland. Even though the majority of Finns in
Torrevieja are middle-class, they might not be that wealthy in Finland. One woman explained
that she can indulge in more luxuries in Spain than would otherwise be possible in Finland.
Most Finns still have a home or a summer cabin in Finland, and so the dual-life can be expen-
sive. Nevertheless, the pension of the average Finn is good when compared to the average
Spaniard. Olavi, a retired civil servant, mentioned that his pension is probably higher than
the average salary in Spain.

Previously, driving from Finland to Spain was more common, but its popularity has de-
creased due to the introduction of low-cost air travel. Now, Finnish retirees can order flight
tickets online, organize their own journey, and even own a car and a home in two different
countries. In addition, housing and other services are easily available in the Finnish language.
In contrast to fixed tourism, these new possibilities have been a major step in a post-Fordist
direction, and also towards transnational living. The material differences between Northern
Europe and Spain make it attractive to outsource one’s retirement to obtain a better standard
of living, and the European Union has made this process relatively easy. The flow of capital and
people is now more open than perhaps ever before (Larsen et al., 2006; Urry, 2007). The econom-
ic decision to migrate to the south of Europe is not difficult for most middle-class retirees in
Finland. The spatial practices of migration have become easier, but are not the only explanation.
The social and mental elements also affect the retirees’ transnational lifestyles.

The mental effects of the flow of information and images

The generation that is now retiring and migrating to Spain for the winter is already accustomed
to travelling. The increase in wealth, commercial airlines, and the industry of package holidays
made the world smaller for the post-war generations. Even though the package tourism was
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organized in fixed ways, it slowly gave people the courage to travel in more self-organized ways
(Haug et al., 2007; Vincente, 2001). The idealized view of Spain with its small white houses in the
hills and charming fishing villages slowly crumbled away. During these holidays, the conception
changed and Finnish people found something else:
Ritva: I can’t remember how I used to think, except that the sun was shining. Maybe I had a more
romantic picture. Like when I used to travel to the Costa del Sol, I thought it would be small white
villages here and there. I didn’t realize before that the whole coast was fully built for mass tourism.

That could describe what I realized. But this here is just normal life. (Woman, approximately 63
years old. Interviewed in Torrevieja 16 February 2015)

Slowly, over their life course, the mental barriers of geographical borders lowered for Finns.
Because the Finnish community in the Costa del Sol has been growing since the 1960s, people’s
knowledge and confidence about surviving in a foreign culture has also grown. For a long time,
the Finnish community in Fuengirola has been so strong that Suikki-Honkanen (1996) has ar-
gued that Finns live there in a Finnish bubble in which other cultural influences are unwelcome.
Torrevieja cannot be described in similar terms because it is much more multicultural and its
Finnish community is smaller. Finnish retirees are very much aware that Torrevieja is not an
authentic Spanish town, nor do they expect it to be (see Urry, 1995, p. 140). Instead, it offers the
opportunity to play with the cultural meanings of Finnish and Spanish space. The gaze can be
altered at will from the familiar to the exciting and foreign (Jokinen & Veijola, 1990, pp. 151-152;
Urry, 1990). Finnish culture online gives Finnish retirees the chance to construct their cultural
environment almost entirely as they please.
Olavi: You can’t feel home-sick here because you don’t even notice you’re in Spain. Finnish shops thrive
because some people buy Juhla Mokka (a Finnish coffee brand) to prevent homesickness. Now interac-
tion via the Internet is so easy on a daily basis. I don’t miss the Finnish environment. It is the people
that I miss, but I am very much in contact with them. You could think that one is alone but it would be

the same in a Finnish apartment building. I would be just as alone there as I am here. Nonetheless, life
feels pretty easy. (Man, 64 years old. Interviewed in Torrevieja 14 February 2015)

By controlling the flow of information and images, Finnish retirees have power in produc-
ing their transnational space. Finnish newspapers are reprinted in Spain every morning, and
Finnish TV and radio channels are available using a satellite dish or the Internet. In the 1980s,
making a phone call from Spain to Finland was difficult and expensive. Now, new informa-
tion technology is becoming ever more important for staying in touch with family and friends.
Email, Skype, and Facebook have become important in maintaining connections transnation-
ally and locally. For example, the active Facebook group Torrevieja.fi has 4,285 members (as of
18 November 2016), so peer assistance on any topic asked is likely. Users are constantly asking
questions about taxes, bureaucracy, and buying property, or just reposting the Finnish news.
Facebook groups give people the feeling of belonging to a community — that is, a sense of not
being alone. Social media has become an important information source, but it is also crucial for
social interaction with friends and relatives (see Pennington-Gray & Schoroder, 2013). Tuulikki,
who has lived with her partner for most of the year in Torrevieja for over 13 years, received a
video present from her grandchildren for her seventieth birthday:
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Tuulikki: It was titled Where do we remember granny? In Finland, they probably would have
come with a cake. We just would have eaten it, and then they would have left. Now the video re-
mains... In Finland grandparents feel that they can’t leave their children and grandchildren. [...]
They care about us whether we are there or not. (Woman, 70 years old. Interviewed in Torre-
vieja 18 February 2015)

Many of the informants reported that their children also live abroad or in other cities, which
in sparsely populated Finland can be hundreds of kilometres away. The importance of spatial
proximity is diminishing in the primary social network but connecting with loved ones online
builds a sense of security and has made the transition abroad easier. Place is not fixed with
culture; it lies within the subjects and their social relations. The old representations of space,
with all the romantic clichés, have crumbled and something new has arisen — the convenient life
of Finnish Spain (Benson & O’Reilly, 2009; Haug et al., 2007). A new mental space has emerged
where people can formulate their own lives using both Finnish and transnational cultural signs
(Larsen et al., 2006; Urry, 2007). The community and its mental space are not situated in a geo-
graphical location but rather in the social spaces where one can participate — whether through
Skype, Facebook, or face-to-face interaction with other Finnish expatriates —in a transnational
setting. The material and mental barriers for migration have decreased because of the increased
mobility, and they have also brought about a transnational Finnish retiree community with dis-
tinct social practices.

The sociality of the transnational community

The material and mental bases for seasonal migration are inducing factors, but they become
entangled with social elements (Williams et al., 2000). My informants described the various
ways in which they came to spend their winters in Torrevieja. Some had bought an apartment
from a real estate agent straight away. Many of them had previous experience of the Costa del
Sol but felt the area to be too touristy. The most important factor described was that most peo-
ple already had some social ties to the place. In addition, the Finnish community was also a se-
curing aspect. As a result, Finns are most importantly moving to Torrevieja through a snowball
effect: the growing Finnish community is strengthening itself from within (see Casado-Diaz et
al,, 2014). Over the years, Finnish retirees have constructed their own social network and many
assisting businesses have been established. The community has enlarged to the point that Finn-
ish retirees can cope without any other language skills. The transnational space of Torrevieja
has many social networks for different nationalities, but to access these social spaces, one is
required to master the relevant language and culture. Some of my participants spoke Spanish —
and other languages — adequately, but the Finnish community remained the primary reference
point. In addition to social media, the most important spaces for representing Finnishness in
Torrevieja are the churches, the Finnish Association’s clubhouse, and the Finnish cafeterias and
restaurants. The Finnish Association (active since 1986) plays an important role in community
building. Its clubhouse comprises a cafeteria, a library, and most importantly a constant flow of
fellow Finns. A couple that I interviewed were founding members of this association.
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Tauno: It started to expand in the Finnish Association’s framework and from there. Before that, we
gathered in the homes of people who had bigger houses. But when it was set up, it brought people
together.

Maili: We founded it.

Tauno: Here you discover new acquaintances through other acquaintances. It goes like that.
Maili: It’s like an anchor.

Tauno: Yeah, you meet other Finns. If you can’t get help there, somebody guides you to someone.
Maili: You always hear somebody asking, and the other one telling what to do. Of course, they help
you. (Couple, both 84 years old. Interviewed in Torrevieja 13 February 2015)

Maili and Tauno reported that the first intention in founding the Finnish Association was to
buy a boat for the collective use of a small group of Finns. The boat was never bought, but the
association grew to become very important in forming the Finnish community. Another space
to represent Finnishness was the parish hall, where people gathered to socialize. These places
for social gatherings are condensations of the Finnish community constructed out of the need
for social belonging, and as a coping strategy to counter the anxiety of feeling alien in a foreign
culture (e.g. Jeppsson Grassman & Taghizadeh Larsson, 2013). A woman aged approximately 70
years old described participating at the parish hall:

In Finland, I would not have participated in so many activities, like the art club and volun-
teering at the parish hall cafeteria. I used to sing in a choir but here in a foreign culture one
seeks the company of those similar to oneself. One can speak Finnish. (Author’s field diary,
12 February 2015)

People who participated in parish hall activities reported that it was mainly to socialize; the
religious aspect was minor: ‘Many might think we pray there, but we don’t. We go there to
hang around. It is a very social place.” (Tuulikki, a 70-year-old woman) Retirees can easily find
their own type of activity and friends. These representational spaces give the participants a
reference point of being and belonging. Sociality becomes the driving force, which is not cre-
ated through family or work, but by peers who have internalized the same cultural meanings.
Daily life in Torrevieja is strongly oriented through social activities, but nevertheless it is not
a holiday. Actually, the informants were quite sensitive about people in Finland claiming that
their stay in Torrevieja is an extended beach holiday. The daily routines can be quite intense
as well, as Leila puts it:

Leila: Well, we go to outdoor games four times a week, where we meet friends. Now that I'm
studying Spanish on Mondays I don’t quite make it four times. It takes the whole day. On Mon-
day evening, there’s also karaoke and between those, I should have time to make dinner. On
Tuesdays, we play molkky (a Finnish form of skittles) on the beach. After that, we all go for
lunch. There might be as many as 10 to 40 there. It’s like a social event. Then we walk the few
kilometres home and it’s already evening. Then we watch TV, we have a TV line’. Sometimes we
watch the Spanish news. On Wednesdays, we play petanque and there we meet different friends.
On Thursdays, there’s petanque in La Mata, and we walk six kilometres there. On the way is the
Finnish cafeteria. There are always people there; we see friends and talk, drink coffee, and contin-
ue walking. In the evening, I make dinner and use Facebook, which takes a lot of time. I belong to
several Facebook groups. On Friday, it’s the farmers’ market. Again, we meet friends there. Today

1 Internet based portal for watching Finnish TV
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[a Friday], I've already visited a friend in one place. It’s like this — social. In between, I need to
have time to clean the house, prepare food, and bake — to just do the daily chores. (Woman, 68
years old. Interviewed in Torrevieja 20 February 2015)

Leila here described an example of how active life as a retiree can be, if desired. Of course, not
everyone is this busy. As one informant described, the day can involve one bigger event, oth-
erwise everyday life is a normal retiree’s life in Spain - sleeping late, taking a nap during the
siesta, washing laundry, and cooking. Even though everyday life is no longer organized through
social responsibilities such as work and family, the social activities — like volunteering and par-
ticipating in events — take their place. By structuring the use of time and space, these routinized
activities build a sense of security and community. However, some informants described activ-
ities that were exclusive by prior social status. As Leila argued: ‘[w]hen people are retired, you
don’t need useless titles.” Overall, Finns described the community as very open. Because most
of the different activities are inclusive with both regular and irregular participants, it is easy for
new members to join in; one feels a sense of security when one feels welcome. As Ritva puts it:
Yes, I see it when I'm here alone. You think that it is good that you know people here. I think
people here are very helpful. Nobody is left alone. This is how I feel about it

During the 30-year period that the Finnish community has been slowly building up in Tor-
revieja, it has gained such an established level that it is now strengthening even more. Because
of the interaction via social media with people back in Finland, more and more people become
aware of the possibilities of living a transnational life. When they visit the place for the first
time, they get to know the Finnish social space of Torrevieja and its representational spaces.
Through the everyday spatial practices of the Finnish community, one can feel secure within
the transnational space. Now that space and time are continually being compressed, the shift
between the two nations and within the Eurozone is ever more casual. Retirees are taking ad-
vantage of the globalizing world by moving to Spain, and there is no doubt that retirement-age
mobility is increasing. For Finns, this movement is ever more possible and less spectacular in
social, mental, and material ways.

Conclusion

In this article, I have outlined Finnish retirees’ migration to Torrevieja and their everyday lives
in transnational space. Lefebvre’s (1974/1991) conception of space explains how the transnational
community could form on the broad material, mental and social levels, but what gives more depth
to this is that the ‘time-space compression’ — resulting from increased flows of capital, people,
information, and images — is also changing the everyday lives of Finnish retirees (Harvey, 1990;
Urry, 1995). The social relations in time and space are no longer so dependent on spatial proximity
because these flows make the world feel smaller. For the contemporary Finnish retirees, transna-
tional spatiality is very much a mental space with material and social effects. Thereby, the site of
inquiry also exists among the people —in their social relations and communications (Marcus, 2014,
pp- 399—400). The cultural shift of growing mobility has consequently increased the transnational
lives of Finnish retirees in Spain, but it has been an emergent process (Urry, 2010).
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Increased consumerism and the introduction of air travel enabled package tourism, which
Spain was already active in through promoting mass tourism. After Finns became accustomed
to these fixed tourist products, the courage to travel in more self-oriented ways grew. Finland’s
accession to the European Union, low-cost air travel, and Spain’s lower cost of living have made
the option of outsourcing retirement to a more convenient setting easier. For Finns and other
Nordic people, these flows of people and capital developed into transnational secondhome con-
sumption and retirement migration (e.g. Casado-Diaz, 1999; King et al., 1998). Since the Finn-
ish community in Torrevieja started to form, the flow of people and capital has accelerated.
As consumers, the retirees have now attained more power through representational spaces in
comparison to when travel was more dependent upon the heavily romantic images controlled
by the promoters of package tourism. Nowadays, Finnish retirees are very aware in reporting
their experiences via the internet. For the representational practices of Finnish retirees on so-
cial media, Torrevieja does not seem like such a far-away destination. The mental proximity of
social relations has thereby condensed. This erosion of geographical ties has made it possible
to construct mental spaces where the Finnish retirees can adopt familiar cultural meanings
to make everyday life secure. In addition, the social interaction with local fellow Finns in the
representational spaces of Torrevieja — such as the church, clubhouses, and cafes — reproduces
the community within the transnational setting. Now, Finnish retirees have many options for
the construction of everyday life in a foreign context. Material and immaterial representational
spaces function as emotional anchors — as spaces to perform Finnishness. In the post-Fordist
mode of the consumption of time and space, the very mental scale of imagining ways of living
is creating new possibilities for transnational retirement, thus Finnish retirees spending their
winters in Spain is no longer exceptional. The compression of time-space enables the transna-
tional lives of the Finnish retirees, and such lifestyles are likely to increase.

Even though package tourism as a fixed Fordist product might be diminishing, the agile
post-Fordist flows of people, capital, information, and images are increasing (Gale, 2009; Urry,
1995). The lifestyle benefits of contemporary time-space compression currently affect the rela-
tively affluent middle-class retirees most of all, not only because of economic reasons but also
due to mental and social reasons (Benson & O'Reilly, 2009). The ability to use the full potential of
flexible consumption requires skills that are cultivated primarily by middle-class lifestyles. Even
though mobility is becoming easier, it is also possible that no massive revolution in retirement
migration is imminent. More retirees are migrating to Spain due to the ageing population,
but the emotional home continues to be Finland. When retirees get older and their physical
well-being decreases, most migrate back to their country of origin, so the ‘good life’ in Spain
is a temporary life project (Kordel 2014, p. 10). However, the current development is making
material and immaterial movements more fluid, which can introduce more mutable ways of
being in the world. Therefore, examining transnational lives calls for not only a multi-sited un-
derstanding (Marcus, 2014), but also for a multi-spatial orientation that is sensitive to material,
mental, and social spaces (Lefebvre, 1991). For this orientation, Lefebvre’s (1991) reflexive theory
of the production of space can provide the tools, but it lacks the understanding of increasing
mobility. Urry’s (2007, 2010) sense of the importance of mobility provides clues for the future
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of international retirement migration, but it needs to be updated to include the changes in the
flows of information, such as social media (see Cohen et al.,, 2015, p. 166; Larsen et al., 2006;
Pennington-Gray & Schoroder, 2013). The new ways of consuming time and space may still be
changing the forms of international retirement migration, so researchers should remain alert
to innovations that affect these transnational lifestyles.
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Sustainable planning for space tourism
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Abstract

This article concentrates on planning and development for future space tourism. It focuses on
environmentally oriented sustainable ways of operating and introduces a new framework for
creating a feasible sustainable future. The framework can be used as a theoretical basis in re-
search that introduces new perspectives into a sustainable future in space tourism. Weak sus-
tainable development planning sets the needs of mankind above all other ecosystems and space
tourism appears to fall into a category envisioning optimistically all natural resource problems
to have a human-based solution. The oil consumption and intensity of tourist transport are,
however, set to increase due to space tourism. This kind of development is at variance with the
current sustainable trends and actions practised in the tourism industry. The article discusses
the need for sustainability awareness for development in the space tourism sector by pointing
out some necessary elements needed for future planning processes.

Keywords: space tourism, sustainable development, planning

Introduction

New forms of organisation and production, the development in transport and mobility and the
rise of information technologies have resulted in an intense time-space compression, allowing
new experiences of space and time (Harvey, 1989). People on the earth are not only space tra-
vellers, but also time travellers (Bell, 1997). This metaphor reflects well on the fact that the travel
industry is currently taking the next step forward towards the future.

Harvey’s (1989) time-space compression involved a marked increase in the pace of econo-
mic and everyday life and a phenomenal acceleration in the movement of information and ca-
pital. This intensification is encapsulated as “capitalists are seeking to overcome the barriers
of distance and quicken the circulation time of capital to sustain profits” (Mowforth & Munt,
1998, p. 27). It is often presented with crises of presentation and capital accumulation leading
towards postmodernism, which helps to encapsulate the profound, slowly emerging cultural
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changes. Those experienced changes are rooted in everyday life and cannot be ignored (Harvey,
1989). The middle classes in particular are no longer only significant as cultural intermediaries,
but also heavily represented in political alignments concentrating on issues such as the environ-
ment and sustainable lifestyles.

For example, the trends in adventure travel have blurred the boundaries between adventu-
rous activities and tourism (Beedie & Hudson, 2003). Mountain climbing, previously practised
only by the experienced elite, now shares the same place with holidaymakers attending a guided
and safety-checked experience. Space has previously been accessed only by trained astronauts and
scientists, not by ordinary tourists watching the planetary movements.

Tourists’ desire for unique and challenging experiences has been one of the driving forces be-
hind the demand for public space travel, pushing for the development of a new adventure tourism
sector entering a virtually untouched new space. Developing a space tourism industry is paradoxi-
cally at variance with current trends in environmental protection and sustainable development goals
in the tourism industry. This article concentrates on sustainable planning and development for fu-
ture space tourism and analyses, on the grounds of different sustainable development theories, the
ways of operating available for space tourism to become a sustainable form of tourism in the future.

Space tourism

With the exploratory nature of man, the earth is no longer an adventurous enough place for
some experienced tourists. Space tourism is a new sector of adventure tourism, which in the
near future will be fast becoming a new opportunity for experiencing the unknown. If space
tourism is able to reach the mass tourism phase, due to improved safety and decreased opera-
tion costs, a future space tourist will possibly only need minimal training to cope with the zero
gravity, but otherwise space travel itself will become no different to current aviation.

According to Carter, Garrod, and Low (2015), space tourism is related to extraterrestrial
phenomena involving a wide range of space-related travel. The typology of space tourism con-
sists of terrestrial space tourism, atmospheric space tourism and astrotourism (Carter et al.,
2015). Terrestrial space tourism involves specific space tourism sites on the earth, for example
tours of the space facilities at the Kennedy Space Center (USA), and non-site-specific space tou-
rism consisting of virtual gaming environments, space movie-related travel and eclipse tours.
Atmospheric space tourism currently involves high-altitude jet flights up to 20 km with Russian
MIG flights and weightless flights offered by the Zero G corporation. Astrotourism, in turn,
takes place both in in-earth orbit and beyond earth orbit. According to Carter et al. (2015), ter-
restrial space tourism is quite well established with visits to space attractions and launch sites,
while astrotourism, so far, has been restricted to a handful of wealthy elite trips to the Interna-
tional Space Station.

However, according to Davenport (2015), the breakthrough for starting commercial astro-
tourism is closer than ever before. Virgin Galactic is introducing suborbital flights up to 100 km
and Space Adventures trips to the International Space Station up to 350 km. These both operate
inside the in-earth orbit. Lunar and Martian voyages are not yet available, operating beyond the
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earth’s orbit, but Google has set a special Lunar X price award to financially encourage private
companies to make the first move towards them (Google Lunar X Price, 2017).

The first space adventure tourist paid over 20 million dollars for his orbital adventure de-
parting from Russia. However, if space tourism reaches the mass market phase the estimated
cost will drop to 2,000 dollars per trip, making space tourism affordable to many travellers.
Weaver (2005), however, argues that the majority of new destinations never reach the mass
phase, and if the cost does not rapidly decrease, this may be the case for the space tourism
industry as well. In the near future, space tourism is expected to become a multi-billion dollar
business targeting engineers, scientists and entrepreneurs as well as the general public.

In 2004, newly established space tourism companies were given an extended learning period,
which allowed them to develop their rockets and space vehicles without federal regulations in the
USA. The Congress even hailed the passage of the Space Act preventing the Federal Aviation Admi-
nistration from stunting the growth of the industry and paving the way for entrepreneurs and bu-
sinesses (Davenport, 2015). In Europe, even fewer commercial space companies have been formed.

In June 2017, the Queen of England spoke about the development of spaceports in the UK. The
ports could function as bases from which both the paying public could be launched into space and
suborbital flights could be taken, reducing the flight time drastically between the cities of the wor-
1d. The British government’s commitment to becoming an attractive place for commercial space
flights will eventually allow more space research to be accomplished (Rincon, 2017). The Arctic
city of Kiruna in Sweden already offers a spectrum of space-related operations and competences,
providing an existing hub for ground stations for launching satellites — and possibly also a base for
European commercial space flight activities in the future (Spaceport Sweden, 2017).

The important question now is how this growing industry should be regulated. Could this
be the start of something similar to the beginning of the aviation industry, making space travel
possible even for the masses? So far it has been difficult to regulate something that has not yet
been fully understood. However, according to the president of the Commercial Spaceflight Fe-
deration, Eric Stallmer (2015): “The future legislation should expand the American experiment
and environment that led to only pioneer railroads, automobiles, and planes, but to turn these
technological advancements into sustainable businesses” (Davenport, 2015).

Sustainable space tourism?

According to Fawkes (2009), the idea of space tourism is opposed by a large part of the
sustainable development industry, because the creation of a space tourism industry is working
against current sustainable tourism trends, where sustainability actions provided by different
industry operators and slow-travel movements have become trendier than ever. The risks of
the space tourism industry must be mitigated from the start by introducing sustainability into
operations and systems and making the case that space is a vital part of sustainability.

Tourism interacts and overlaps with a range of other policy areas such as transport, regio-
nal development and environmental management. According to Dredge (2015), the policies and
actions aimed at implementing sustainable space tourism should therefore be situated within a
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broader policy framework of which tourism is only one component. Regulations for the tourism
industry are often a combination of many sources and an effective partnership and rapport
between these governmental sources will impact on the future sustainable formation of space
tourism (Mowforth & Munt, 2015). Sustainable tourism suffers from a theoretical fragility, not
only calling into question its universal applicability, but also leading to a specific focus on tou-
rism resource conservation and protection. However, Sharpley (2015) claims that sustainable
tourism development has failed to fulfil expectations and even acted as a barrier to development
as a result of its theoretical weakness.

According to Carter et al. (2015, p. 457), similarly to adventure tourism, “space tourism pre-
sents an important philosophical challenge that can be harnessed for sustainability, forcing
participants to consider their place in the universe, relationship to other beings, and especially
concepts on time”. The sustainability discourse itself includes assuming objectivity towards en-
vironmental issues and the intellectualisation of travel. Sustainable development for space tou-
rism may at first appear to be an impossible task to accomplish due to the elements commonly
associated with both tourism and space travel as trendy practices in tourism concentrate on
keeping nature and destinations as untouched as possible (Mowforth & Munt, 2015).

Traditionally, tourism development and tourist activities have become sustainable when
a business is not only concerned about its economic success, but also considers environmental
and social aspects as part of its activities. In space tourism, there are social sustainability issues
present; for example, the industry has targeted the wealthy elite, the cost of the trip acting as
the discriminating factor. Also, from the planning point of view, the location of the launch sites
has an impact on the locals.

Nowadays it is a major business risk not to include sustainability in the business model as it
can cause market perception risk, regulatory risk and social pressure risk. According to Fawkes
(2009), in space tourism, the forecasts for economic revenue are $100 billion by the year 2030
and $1 trillion by 2060. Therefore it would be a costly miscalculation not to include sustainable
planning in different aspects of space tourism, as the industry is only beginning to form itself
and establish the rules of action.

Space tourism will intrude into completely new space, possibly leaving orbital debris and per-
manent infrastructure behind. One rocket launch uses vast quantities of natural energy and the
economic cost at the current pioneering stage is enormous for all the parties involved. According
to Bradbury (2010), the particles of black soot emitted by spacecraft can impact on the surface
temperature of the earth and the launch of a spacecraft may leave black carbon particles that will
stay in the stratosphere for 10 years. Space is already colonised by satellites and other measuring
equipment providing support for daily life on earth, hence there have been negotiations regarding
co-operation in taking new satellites to space by using the vehicles designed for space tourism.

Virgin Galactic, Blue Origin and SpaceX are currently the pioneers and industry leaders in
commercial space tourism. Elon Musk, who is the entrepreneur behind the Tesla electric ve-
hicle, is responsible for SpaceX, and Richard Branson, who already owns the sustainably opera-
ting Virgin transportation chain, is responsible for Virgin Galactic (Human Spaceflight, 2017).
There is a large chance that they will include similar sustainable and green attitudes in their
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space company operations. For example, SpaceX has already achieved the world’s first reflight
of an orbital class rocket in March 2017, which represented a historic milestone in rapid rocket
reusability (SpaceX Updates, 2017).

Blue Origin will operate using the launch pads at the Kennedy Space Center and Cape Ca-
naveral, using the same physical space that was once exclusively the government’s domain.
Their rockets have been designed so that the booster stage, which is the most expensive part of
the rocket, can be recovered and reused, instead of being dropped into the ocean (Blue Origin
Technology, 2017). At the governmental level, the National Aeronautical Space Agency (NASA)
has already adopted a more sustainable approach to space flights in the earth’s orbit by develo-
ping mitigation standards aimed at reducing orbital debris (Sustainability 101, 2017).

Tourism planning

Tourism planning is about predicting and requires some estimated perception of the future
(Gunn, 1988). Gunn (1979) was one of the first to define tourism planning as a tool for destina-
tion area development. Getz (1986) classified it as predominantly a project based on solving a
problem. According to Dredge and Jenkins (2011), planning and policy research has quite re-
cently developed from the growing influence of critical research approaches and post-discip-
linary perspectives focusing the attention on explaining tourism planning processes.

According to Hall (2007), there are five traditions in tourism planning: boosterism, an
economic-industry-oriented approach, a physical/spatial approach, a community-oriented ap-
proach and a sustainable approach. The physical/spatial approach, where tourism acts as a divi-
sion of space allocating specific activities to specific areas, and the sustainable approach, where
the provision of long-lasting and secure livelihoods reduces resource depletion and environ-
mental degradation, could in particular present suitable features for sustainable space tourism
planning. This is because the sustainable approach offers tools for a sensible development of a
new industry right from the beginning and the physical/spatial approach concentrates on the
activities taking place in specific areas, such as building up a spaceport hub.

In the Western developed economies, the approaches to tourism planning and policy are
linked to profound changes in ideological and socio-political landscapes. Governments offset
their responsibilities through commercial agreements with external providers, such as corpo-
rates with financial power (Dredge & Jenkins, 2011). The discourse itself includes assuming ob-
jectivity towards environmental issues and the intellectualisation of travel.

The interdependence among humans through the protection of set values and the para-
digm change in its relation to nature need to be taken into consideration (Helne & Silvasti,
2012). According to Salonen (2010), it is important to acknowledge the importance of natural
politics and decision-making in evaluating their environmental, social and cultural impacts.
The legislation and management plans for space tourism are just forming, thereby providing a
perfect opportunity to plan the rules and practices to meet sustainable criteria.

There are existing development models for sustainable development and planning in tourism
research literature. In Butler’s (1980) Tourism Area Life Cycle model, the number of tourists can
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be measured against the rejuvenation or decline of the destination. The steps include exploration,
such as the discovery of the destination, moving on to involvement, development and consolidati-
on of the destination. After the stagnation stage, the destination typically rejuvenates or declines.

In space tourism, the number of tourists, as measured in Butler’s (1980) Tourism Area Life
Cycle model, will not automatically reflect the success of “space” as there are certain limitations
regarding reaching and living in the destination. Access to space can currently be accomplis-
hed by a space vessel designed for transporting a limited number of people. The success of the
destination in this case is more bound to the favourable political and economic climate that
enables investment in technological solutions, providing access to, and ensuring suitable living
conditions in, space, than to the interest in the destination itself.

The involvement stage is bound up with the future global legislation set for space explora-
tion. If the trends become in favour of privatising parts of space and letting private companies
have access to areas previously considered a common treasury, such as building infrastructure
on the surface of the moon, then the development stage of space tourism may increase rapidly.
To enable the building of the infrastructure, suitable future technological discoveries are an ob-
vious necessity, and environmentally friendly ways of operating should play an important part
in this technological planning process. The current pioneering stage provides an opportunity to
plan for, and focus on, controlled sustainable alternative tourism, which could at a later stage be
expanded to the concept of sustainable mass space tourism.

The methods of access, cost, built infrastructure, technological solutions and safety factors
all have their impact on the consolidation of space as a destination. If all the targets related to
these factors are successfully met, space as a destination may even reach the stagnation stage,
where the original facilities become old and run down, leading space as a destination either to
rejuvenate or decline.

Saarinen (2014) questions the meaning of a decline or new cycle of rejuvenation in the de-
velopment of a tourist destination, and whether it is just the result of internal practices or the
outcomes of development actions. The attempt to follow the regional development discourses
for space tourism creates an obvious challenge as space is a vast concept and not a traditional
destination with characteristic landmark features to guide the implementation processes. Ho-
wever, learning from the examples of the successfully completed rejuvenation cycles in some
environmentally fragile areas, such as Arctic towns, could lead to the creation of some tools that
are needed for future scenario planning for the development of space tourism. Ma and Hassink
(2013) similarly claim that new evolutionary perspectives on tourist destination development
should focus on analysis of the changing characteristics of, and especially the underlying rea-
sons for, destination development in a changing operational environment.

Ways of operating for sustainable tourism planning

It is essential to establish some guidelines on how to operate in an environmentally friendly
manner in order to preserve the long-term health of the environment and untouched areas.
According to Becken (2015), environmental assessments should always be undertaken prior to
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any development of tourism activities and projects. The resources of the area, including local
people’s considerations, should be highlighted in the framework of sustainable tourism plan-
ning to achieve satisfactory results in the development area. Absence of planning or short-term
planning, which does not anticipate a sustainable future, could result in serious inefficiencies.

The knowledge gained from reflective practice and attention to ethics and values has sti-
mulated critical theoretical developments in sustainable tourism planning. For example, the
framework of Dredge and Jenkins (2007) for understanding tourism policy and planning pre-
sents a conceptual analysis of tourism planning and public policy. The framework treats the
developing knowledge of tourism policy and planning as an iterative process and includes the
institutional context, issues, drivers and influences, actors and agencies, and policy dialogues
as essential elements in understanding policy making (Dredge & Jenkins, 2011).

Wilkinson (1997) proposed that strategic thinking should be incorporated into planning as a
definition of continual processing of external and internal information and adjusting to changing
situations. Sustainable planning is increasingly becoming a requirement in the tourism industry
and importance is given to research designed to model a sustainable tourism future (Mojic & Su-
sic, 2014). To enhance sustainable planning for future tourism, more research tools need to be
created to assist in the future planning process. In the tourism industry, there are already existing
environmentally sustainable schemes consisting of a wide range of measurements. The question
is: how could these assist the future development of sustainable space tourism?

A Sustainable Future Planning Framework (Figure 1) could assist in foreseeing the likely
implications of human actions and their impacts on future sustainability and in creating fea-
sible possible futures. Similarly to other tourism planning models, it provides forward-looking
planning and identifies the principal elements of sustainable development. The framework in-
dicates that “sustainability, planning, weak signals and future scenarios” should act in synergy
with each other and hence formulate the future aspects of space tourism.

Figure 1. Sustainable Future Planning Framework.

governmental legislation operational actions
and action plans environmental
scientific assessments
understanding and indicators
modelling and alternative fuels

databases m
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tourism trends strategic global

technological innovations agreements

TUTKIMUS 27



Annette Toivonen

Tourism planning and policy practice can be organised into five traditions — normative, pre-
dictive, procedural, descriptive and evaluative — offering a mixture of knowledge, methods and
analytical tools (Dredge & Jenkins, 2011, p. 14). The procedural tradition provides advice on how
to plan and manage tourism, placing the Sustainable Future Planning Framework under this
tradition, as it targets specific elements to act in synergy to achieve sustainable planning.

The Sustainable Future Planning Framework concentrates on the future sustainable plan-
ning of a futuristic subject, such as space tourism. In the framework, the “planning” involves
governmental legislation and action plans, scientific understanding, as well as modelling and
databases. Space tourism could be viewed as an objective or political consensus resulting from
discussion among stakeholders (Rametsteiner, Piilzl, Alkan-Olsson, & Frederiksen, 2011). Tou-
rism planning and policymaking are also a result of the ideas, actions and collaboration of
diverse agencies and drawn from many disciplines including politics, economics and history
(Dredge & Jenkins, 2011, p. 14).

Duval and Hall (2015) introduced a development and planning discourse for future space
tourism and suggested that the critical questions in the policy implementation process should
include: “Who will be in charge of enacting global policy and governance, the future agreements
developed by the political and private sectors, and is there actually a mutual willingness to leave
some parts of space as tourism locations completely untouched?” (Duval & Hall, 2015, p. 451).

Butler’s (1980) Tourism Area Life Cycle model of destination development elements can
assist in the policy planning for space tourism as it clarifies the different stages of destinati-
on development, thereby acting as a guideline for the development process. Saarinen’s (2014)
considerations on the impacts of larger global economic situations and political relations may
also benefit the policy formulation; as the identity of a destination is a changing product of tran-
sformation, the postmodern values of tourists and the current sustainable goals of the tourism
industry have an impact on the policy planning processes.

Space tourism and sustainable development research may seem incompatible, but they link
in five different levels: operational, cultural, economic, resources and survival (Fawkes, 2009).
As defined in the Evolutional Tourism Planning Theory’s disciplines, such as “caution and kno-
wledge”, they can provide perspectives for the planning and development process of the space
tourism sector (Sharpley, 2015).

“Sustainability” in the Sustainable Future Planning Framework involves operational ac-
tions, environmental assessments and indicators as well as alternative fuels. There are already
existing sustainable operation examples available within the tourism industry as it is nowadays
a major business risk not to include sustainability in the business model. For example, the avia-
tion industry practises sustainable planning by concentrating the focus on a more energy-effi-
cient fleet and voluntary carbon offsets paid both by the industry and the customer (Broderick,
2009). Many space tourism operators also recognise a travel career ladder, known as “Steps to
Space”, whereby lower-order activities may develop a travel interest that may be capitalised on
in future behaviour towards costlier forms of space tourism.

According to Weaver (2005), indicator-based sustainable tourism strategies are complicat-
ed due to the actual process of selecting, measuring, monitoring and evaluating a set of relevant
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indicators. Future tourism, including space tourism, will contribute even more emissions and
therefore there are indicator-based international agreements, such as the Kyoto Agreement
(2013) and Paris Agreement (2015) on climate change, aimed at strong governmental actions to
reduce these global emissions.

According to Carter et al. (2015, p. 457), there is ongoing research on alternative fuels, such
as rubber-base propellants, in the space tourism industry that may lower the impact of the emis-
sions. Becken (2015, p. 164) suggests that there is a strong need for purposeful integration with
the disciplines of transportation research and engineering to develop more renewable energy
technologies and fossil-fuel-free efficient transport systems. The focus should be on sustainable
science and this is to be achieved by understanding the sociology and psychology of the new
types of tourism behaviour. Future spaceship models could, for example, operate by using re-
newable fuels or solar power.

“Weak signals” in the Sustainable Future Planning Framework include the types of signals,
tourism trends and technological innovations. In generative dialogue about the future, as well
as adaptive planning, the continuous transformation is not focused on what already exists, but
on what is emerging. According to Smyre and Richardson (2015), weak signals are emerging
ideas, intentions, discoveries and innovations that are not yet trends, but have the potential
to impact on local areas within three to five years. They have certain characteristics such as
surprise, visionary discoveries and acceptance of the trend through learning and developing
(Coffman, 1997).

Uskali’s (2005) theory of weak signals distinguished four types of weak signals, including
“feeling, uncertain, almost certain and exact” signals. Recently in space tourism there have been
some technical development problems in the implementation process, but those have been sol-
ved as they have appeared. As the infrastructure for space tourism has now been created, the in-
dustry has passed “the feeling and uncertain” stages and is heading towards “the almost certain”
one as most of the infrastructure needed is now available for passenger usage. Weak signals
therefore suggest that sustainable research and indicator forming to assist the policymaking
process urgently need to take place to ensure a sustainably sensible beginning for this new tou-
rism sector.

The space tourism industry has been developed as a reflection of current adventure tourism
trends. Even though the idea of the creation of space tourism is working against the current
sustainable trends, the implementation of the industry could be even more towards the trans-
modern eco-luxury. There are already actions practised by other tourism sectors, such as avia-
tion, to make even a small step of the process more sustainable and environmentally friendly.

Space tourism is in the wave of current trends in technology among electric cars and in-
novative start-ups. The space race decades ago had already let the public benefit from diffe-
rent technological innovations developed for both the astronauts and the inhabitable space
stations. Future space vessels may provide sessions enabling more comprehensive research to
inform the design of experiments regarding the longer-term physiological changes due to space
flight. These discoveries could eventually help the human species to colonise the Moon or Mars
(Caplan, Winnard, & Lindsay, 2017). SpaceX has already started to develop a habitable Dragon
capsule to take tourists around the Moon.
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In the Sustainable Future Planning Framework, “future scenarios” involve alternative fu-
ture planning, voluntary measures and strategic global agreements. According to Kahn (1965),
future scenario planning is a strategic planning method that can be used to make flexible long-
term plans. Pauwels and Berger (1964) defined contractual futures of impossible possibilities to
be part of the planning scenarios as there could be four generic alternative futures leading to
continued growth, collapse, society discipline or transformative scenarios. The future scenarios
could, for example, involve sustaining values to avoid a collapse and planning for radical opti-
ons, such as the development of space colonies.

In the space tourism sector, there are already some voluntary measures being taken, for
example, to ensure operational-level security, as well as global agreements, such as the Paris
Agreement (2016) on climate change, to be followed. However, there needs to be a further legal
framework to decide on the most prominent issues, such as the definition of outer space and
the demarcation of a boundary between outer space and airspace, which is currently governed
by different legal regimes, but not commonly agreed upon. Space tourism will be a private sec-
tor participator in the space environment besides the previously exclusive national and milita-
ry usage, causing many legal issues to be resolved quickly or alternatively voluntarily pursued.
These issues include, for example, voluntary guidelines for space debris, equitable access and
the use of the Geostationary Orbit commonly used by communication satellites, a mechanism
for settlements of disputes and a regulated flow of technologies (Sharma, 2011).

The Sustainable Future Planning Framework will be subjected to empirical research by the
author within the next few years. In a hermeneutically oriented mixed-methods research de-
sign, both qualitative and quantitative data on space tourism will be gathered and analysed.
In order to provide in-depth understanding of this new phenomenon and to strengthen the
theoretical framework, five space tourism professionals will be interviewed. To engage space
tourism professionals in the discussion on sustainable space tourism development, a Delphi
technique panel questionnaire will be completed with approximately 20 participants. Finally,
a detailed quantitative questionnaire will be targeted at a wider audience of approximately a
thousand people to gather data on the public opinion of space tourism. The findings will as-
sist in formulating in-depth knowledge of this new tourism industry sector and introduce new
perspectives on achieving a sustainable future in space tourism.

Conclusion

This article has explored sustainable ways of operating in relation to space tourism. The focus
was on environmental sustainability, however the aspects of economic and social sustainability
were also given some consideration. Forecasting the future is always uncertain, but with an
active attitude the future development of this new adventure tourism sector can have a purpo-
se-built focus. The attitude can be critical, but also adaptive by developing different scenarios
and taking actions in relation to predicted consumer megatrends. As a new phenomenon often
starts with almost science fiction-style idea creation followed by elite awareness, the mass will
eventually follow.
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For decades, aviation has been the main pollutant of the tourism industry by causing various
environmental impacts, such as CO2 emissions. The space tourism industry will increase these
levels drastically if the current energy sources remain the same. Currently, to reach earth orbit, a
rocket must accelerate over 20 times faster than the cruising speed of a passenger jet using energy
that rockets carry in the form of propellants. The sustainable actions accomplished with other
substances will simply not be enough to justify the emissions caused by space vessel launches.

There is ongoing research on alternative fuels that would have an enormous impact on the
amount of emissions created by space tourism. By finding the most energy-efficient and recy-
clable way of operating, space tourism companies can eventually start to introduce this new way
of travelling to the mass tourism market. Meanwhile the sustainable planning in space tourism
should concentrate on a “cradle to grave” life design, planning the ground-based facilities with
a sustainable approach and operating all functions as efficiently, in terms of energy and resour-
ces, as possible.

As tourism was originally seen to coexist with its environment, the research models con-
centrating on new resources and survival planning are able to open up new environment-based
discussions in the space tourism discourse. Similarly to Butler’s (1980) Tourism Area Life Cycle
model, the Sustainable Future Planning Framework, introduced in this article, can be used to
assist the process of future destination development. The framework acts within the procedural
tourism planning tradition of targeting “sustainability, planning, weak signals and future sce-
narios” to act in synergy to achieve sustainable future planning.

In the Sustainable Future Planning Framework, “planning” involves governmental legis-
lation and action plans, scientific understanding as well as modelling and databases. “Sustai-
nability” involves operational actions, environmental assessments and indicators as well as al-
ternative fuels. “Weak signals” include the types of signals, tourism trends and technological
innovations, and “future scenarios” involve alternative future planning, voluntary measures
and strategic global agreements.

For example, weak signals emerge from the postmodern lifestyle behavioural trends or
from the new technological discoveries and inform processes to adapt a different future. The
infrastructure needed for the start of the commercial space tourism industry is in an ongoing
development stage and at this stage it is still possible to influence the sustainable values and
actions to be included at all operational levels. Over the next few years, there will be more
mixed-methods research to come with a view to introducing new perspectives to achieve sus-
tainability in space tourism and to update the elements possibly lacking from the Sustainable
Future Planning Framework.

Sustainable planning for space tourism is challenging as it currently has an image as an ad-
venture tourism activity for a small number of super-rich people, whose motivations for space
travel may be far from environmentally conscious actions. There is therefore a need for critical
thinking about whether space tourism will ever have the potential to become sustainable des-
pite the possible efforts made. Would future space tourists, for example, be willing to pay more
for their ticket if space tourism companies offered environmentally friendly options to support
their long-term sustainable ways of operating?
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Future thinking, project management skills and dealing with complexity and uncertainty
are some of the major competencies required for governing sustainability. Controlled tourism
development requires special organisational structures and regulations, and governance, cul-
tures and resources influence the decisions made regarding the space tourism sector at both
local and global levels.

Webber (2013) claims that space tourism represents an idealised experiment for internatio-
nal and domestic policy implementation, as it reflects an opportunity, to discover whether the
private and public valuation of an environment can coexist and simultaneously generate some
profits, such as measuring externalities, from the development of a fragile environment from
the early state. To enhance sustainable planning and development, the space tourism industry
should adopt a long-term perspective for short-term actions, and simultaneously consider dif-
ferent policy domains at multiple levels and embrace pragmatism as well as critical thinking.

References
Becken, S. (2015). Tourism and oil: Preparing for the challenge. Bristol: Channel View.

Beedie, P. & Hudson, S. (2003). Emergence of mountain-based adventure tourism. Annals of Tour-
ism Research, 30, 625—643. https://doi.org/10.1016/S0160-7383(03)00043-4

Bell, W. (1997). Foundations of futures studies: Human science for a new era. Vol. 1, History, purposes and
knowledge. New Brunswick: Transaction Publishers.

Blue Origin Technology (2017). Inspired by the potential of space and the incredible human feats
that technology enables. Retrieved from http://www.blueorigin.com/technology

Bradbury, D. (2010). Space tourism — A final frontier worth exploring? The Guardian. GSB Editorial
Network. 23.11.2010.

Broderick, J. (2009). Voluntary carbon offsets: A contribution to sustainable tourism? In S.
Gossling, C. M. Hall, & D. Weaver (Eds.), Sustainable tourism futures: Perspectives on systems,
restructuring and innovations (pp. 169-199). New York: Routledge.

Butler, R.W. (1980). The concept of a tourist area cycle of evolution: Implications for manage-
ment of resources. Canadian Geographer/Le Géographe Canadien, 24, 5-12.

Caplan, N., Winnard, A., & Lindsay, K. (2017). Here’s what space tourism could do for science and
health research. The Conversation. 22.6.2017.

Carter, C., Garrod, B., & Low., T. (Eds.) (2015). The encyclopedia of sustainable tourism. CAB Inter-
national.

Coffman, B. S. (1997). Weak signal research, Part I1I: Sampling, uncertainty and phase shifts in
weak signal evolution. Journal of Transition Management.

Davenport, C. (2015). Space tourism is closer to taking off, but how should it be regulated? Los
Angeles Times. Business/Technology. 24.11.2015.

32 TUTKIMUS


https://doi.org/10.1016/S0160-7383(03)00043-4
http://www.blueorigin.com/technology

Sustainable planning for space tourism

Dredge, D. (2015) Tourism and governance. In G. Moscardo & P. Benckendorff (Eds.), Education
for sustainability in tourism: A handbook for processes, resources and strategies (pp. 75-90). New York:
Springer Heidelberg.

Dredge, D. & Jenkins, J. (2007). Tourism policy and planning. Brisbane: Wiley.
Dredge, D. & Jenkins, J. (2011). Stories of practice: Tourism planning and policy. Surrey: Ashgate.

Duval, T. & Hall, C. M. (2015). Sustainable space tourism: New destinations, new challenges. In C.
M. Hall & S. Gossling (Eds.), Routledge handbook of tourism and sustainability (pp. 450-460). New
York: Routledge.

Fawkes, S. (2009). Space tourism and sustainable development. BIS European Developments in Space
Tourism Conference. 29.11.2006.

Getz, D. (1986). Models in tourism planning: Towards integration of theory and practice. Tourism
Management, 7, 21-32. https://doi.org/10.1016/0261-5177(86)90054-3

Google Lunar X Price (2017). Retrieved from https://lunar.xprize.org/news

Gunn, C. A. (1979). Resources management for visitors. Fish and Wildlife News, 20 (Oct-Nov.).
Gunn, C. A. (1988). Tourism planning (2nd ed.). New York: Taylor & Francis.

Hall, C. M. (2007). Introduction to tourism in Australia (sth ed.). Pearson: South Melbourne.
Harvey, D. (1989). The urban experience. Baltimore: The John Hopkins University Press.

Helne, T. & Silvasti, T. (Eds.) (2012). Yhteyksien kirja: Etappeja ekososiaalisen hyvinvoinnin polulla.
Tampere: Kelan tutkimusosasto.

Human Spaceflight (2017). Retrieved from http://www.virgingalactic.com/human-spaceflight
Kahn, H. (1965). Thinking about the unthinkable. New York: Horizon Press.

Ma, M. & Hassink, R. (2013). An evolutionary perspective on tourism area development. Annals of
Tourism Research, 41, 89-109. https://doi.org/10.1016/j.annals.2012.12.004

Mojic, J. & Susic, V. (2014). Planning models of sustainable tourism development destination.
International Scientific Conference. The Financial and Real Economy: Towards Sustainable
Growth. Faculty of Economics, University of Nis, 17.10.2014.

Mowforth, M. & Munt, 1. (1998). Tourism and sustainability: New tourism in the Third World. London:
Routledge.

Mowforth, M., & Munt, . (2015). Tourism and sustainability: Development, globalisation and new tour-
ism in the Third World (4th ed.). Abingdon: Routledge.

Pauwels, L. & Berger, J. (1964). The morning of the magicians. New York: Harper Torchbooks.

Rametsteiner, E., Piilzl, H., Alkan-Olsson, ]., & Frederiksen, P. (2011). Sustainability indicator
development — Science or political negotiation? Ecological Indicators, 11, 61-70. https://doi.
org/10.1016/j.ecolind.2009.06.009

Rincon, P. (2017). Queen’s Speech: Plan Aims to Secure Space Sector. Retrieved from http://www.
bbc.com/news/science-environment-40354695

TUTKIMUS 33


https://doi.org/10.1016/0261-5177(86)90054-3
https://lunar.xprize.org/news
http://www.virgingalactic.com/human-spaceflight
https://doi.org/10.1016/j.annals.2012.12.004
https://doi.org/10.1016/j.ecolind.2009.06.009
https://doi.org/10.1016/j.ecolind.2009.06.009
http://www.bbc.com/news/science-environment-40354695
http://www.bbc.com/news/science-environment-40354695

Annette Toivonen

Saarinen, J. (2014). Transforming destinations: A discursive approach to tourist destinations and
development. In A. Viken & B. Granas, (Eds.), Tourism destination development: Turns and tactics
(pp. 47-62) Surrey: Ashgate.

Salonen, A. (2010). Kestivd kehitys globaalin ajan yhteiskunnan haasteena. The University of Helsinki
Research Centre.

Sharma, G. D. (2011). Space security: Indian perspective. New Delhi: Vij Books.

Sharpley, R. (2015). Sustainability: A barrier to tourism development? In R. Sharpley & D.J. Telfer
(Eds.), Tourism and development: Concepts and issues (2nd ed.) (pp. 428-452). Bristol: Channel View.

Smyre, R. & Richardson, N. (2015). Preparing for a world that does not exist — yet: Framing a second
enlightenment to create communities of the future. UK: John Hunt Publishing.

Spacesport Sweden — Your Next Adventure (2017). Retrieved from http://www.spaceportsweden.
com/mission/

SpaceX Updates: Reusability: The key to making human life multi-planetary (2017). Retrieved
from http://www.spacex.com/news/2013/03/31/resuability-key-making-human-life-mul-
ti-planetary

Sustainability 101 (2017). Retrieved from https://www.nasa.gov/agency/sustainability/index.html

Uskali, T. (2005). Paying attention to weak signals — The key concept for innovation journalism.
Innovation Journalism, 2(11), 3-17.

Weaver, D. B. (2005). Sustainable tourism: Theory and practise. Oxford: Elsevier.

Webber, D. (2013). Space tourism: Its history, future and importance. Acta Astronautica, 92, 138—
143. https://doi.org/10.1016/]j.actaastro.2012.04.038

Wilkinson, P. F. (1997). Tourism policy and planning: Case studies from the Commonwealth. New
York: Cognizant Communication.

34 TUTKIMUS


http://www.spaceportsweden.com/mission/
http://www.spaceportsweden.com/mission/
http://www.spacex.com/news/2013/03/31/resuability-key-making-human-life-multi-planetary
http://www.spacex.com/news/2013/03/31/resuability-key-making-human-life-multi-planetary
https://www.nasa.gov/agency/sustainability/index.html
https://doi.org/10.1016/j.actaastro.2012.04.038

ARTIKKELI

VERTAISARVIOITU
k KOLLEGIALT GRANSKAD
' PEER-REVIEWED

www.tsv.fi/tunnus

Tvarsektorsamarbete for att sprida
kunskap om ansvarsfullt resebeteende

Mia Halmén

Abstract

This study examines cross-sectoral cooperation within the field of tourism in order to disseminate
knowledge on responsible tourist behavior. A Finnish cross-sectoral campaign “Liian pahaa ollak-
seen totta” ("Too bad to be true”), which aims to create awareness of child sex tourism, is used
as an example case. The aim of this study is to find out how the partners of the case campaign,
representing different sectors, experienced the partnership and whether a similar cooperation
model could be useful in order to create awareness of different responsibility issues in tourism. A
qualitative content analysis of secondary data and semi-structured interviews was conducted. Ac-
cording to the results, the cross-sectoral cooperation model used in the campaign was applicable,
despite some challenges. It was requested that more continuous and comprehensive cooperation
is needed in order to create awareness of responsible tourist behaviour. This study focused on
cross-sectoral cooperation only in the context of disseminating knowledge, but according to the
results, cross-sectoral cooperation could be used to promote responsible tourism on a wider scale.

Keywords: Cross-sectoral partnership, cross-sectoral partnership platforms, responsible tourism, child sex
tourism

Introduktion

Dagens resendrer moter en hel del etiska problem som de borde ha kunskap och kapacitet att
agera ratt om (Figueroa & Waitt, 2013; Kalmari & Kelola, 2009), men hur forsikrar man att
reseniren har den kunskap som krévs for att mota dessa problem ansvarsfullt? Forenta Nation-
ernas turismorganisation, UNWTO, podngterar att en visentlig del inom hallbar turism &r att
oka resenirernas medvetenhet om héllbarhetsfragor och att frimja hallbara vanor bland dem
(UNWTO, 2015). Ansvarsfull och hallbar turism har argumenterats vara pa alla turismaktorer-
nas ansvar (Goodwin, 2017; Stanford, 2006; Swarbrooke