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abstract 
Public anthropology refers to the dissemination of anthropological knowledge 
beyond the academy, although no clear-cut definition of the term exists. In this 
article, we scrutinise the history, meanings, and practices of public anthropology, 
using the Finnish online science publication AntroBlogi as a case study. We 
present AntroBlogi’s portfolio through seven modes of knowledge-sharing: popular 
research, applied knowledge, social commentary, light entertainment, public 
education, collaborative meaning-making, and awareness creation. These modes are 
then analysed using anthropologist Didier Fassin’s conceptual division of public 
ethnography into two strands: popularisation and politicisation. We argue that, 
firstly, it is possible to engage in both strands without compromising academic 
rigour or the reputation of anthropology and, secondly, that public outreach efforts 
employing popular online publications play a significant role in facilitating the 
public afterlife of ethnographic research. Both strands of public anthropology are 
needed to boost the social relevance and impact of anthropological knowledge 
production.

Keywords: public anthropology, applied anthropology, engaged anthropology, popular anthropology, public 
engagement, science communication, media

Public anthropology is an ambiguous term, 
the definition of which is not yet fully 

established. What is generally agreed upon 
is that the term draws from anthropological 
knowledge to reach beyond academic circles 
in order to engage with broader audiences, 
although the means to do so can vary (see, 
e.g., Baines and Costa 2022; Beck and Maida 
2013; MacClancy and McDonaugh 1996; Pink 
and Abram 2015). During the first half of the 
twentieth century, many prominent scholars 
understood the relevance of anthropological 
knowledge-sharing and were skilled in adopting 

novel technologies to popularise their research 
findings (Eriksen 2006: 2–6). However, many 
anthropologists feel that the level of the 
discipline’s public representation (and, as a 
result, public engagement skills) have drastically 
diminished since then (Allen 1975: 125; Pink 
and Abram 2015: 4). 

As a response to this development, over 
the past two decades we have witnessed the 
emergence of independent, anthropology-
focused online publications that utilise new 
media to increase the disciple’s relevance in 
the eyes of the broader publics. While such 
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publications share some similarities with the 
tactics used by early scholars in the discipline, 
they can also be seen as a specific trend reflecting 
the present time. 

Given the current context in which the 
credibility of scientific knowledge, especially in 
the social sciences and humanities, is frequently 
questioned and even directly attacked in the 
public sphere, this is perhaps the best moment to 
scrutinise the concept of public anthropology—
that is, its history, meanings, and what it may 
look like in practice.

In this article, we approach these questions 
based on our decade-long experience in the 
science communication field in Finland. As 
the publication’s current editors-in-chief 
and members of the editorial team since its 
founding, we use AntroBlogi—an independent, 
Finnish-language online publication focused 
on popularising anthropology since 2015—
as a case study. We describe AntroBlogi’s 
operations and provide multiple examples of its 
content and initiatives targeting both academic 
audiences and the general public, enabling 
AntroBlogi to form a broad base of contributors 
and readership, thereby keeping it afloat for the 
past ten years.

In the first section, we provide a short 
overview of how AntroBlogi came into being, 
positioning the publication in the science 
communication blogosphere. Then, we move 
forward exploring the academic discourse 
around public anthropology and existing 
tensions between so-called academically 
oriented and publicly oriented anthropologists 
(MacClancy 1996: 1–3). This unfortunate 
division appears rather arbitrary to us, which we 
show in our analysis. In the middle section, we 
use AntroBlogi as a case study to identify seven 
different modes of popular knowledge-sharing 
in which the publication has engaged during 
its operation. Given their variety, these modes 

build upon an existing divide within public 
anthropology into two strands, conceptualised 
as popularisation and politicisation by 
anthropologist Didier Fassin (2013). This 
conceptualisation provides a way to reimagine 
and categorise the knowledge shared under the 
umbrella of public anthropology to enhance the 
discipline’s social relevance in Finland, which 
we discuss in the third and final parts of this 
article. 

Here, we argue that public anthropology is 
a crucial element of contemporary anthropology. 
Following Fassin (2015), we argue that public 
anthropology should be considered an integral 
part of the research process, whereby popular 
online publications, such as AntroBlogi, play a 
central role in facilitating academic knowledge-
sharing to the broader public. Building upon 
these arguments, we propose that better 
integrating public and academic anthropology 
is important to the viability of the discipline as 
well as for meeting the social expectations set 
for scientific inquiry in society, which includes 
public impact. Thus, we call for collaboration 
to improve the acknowledgement of science 
communication publications in existing funding 
schemes in Finland, given that a lack of funding 
can be identified as a primary hurdle to their 
longevity.

INTRODUCING ANTROBLOGI
Perhaps as a consequence of its relatively short 
organisational history in Finland,1 anthropology 
has struggled to grasp the general public’s 
attention in the country. In 2015, AntroBlogi 
was founded to address this situation. The idea 
of popularising anthropology through blogging 
came to Suvi Jaakkola and Ninnu Koskenalho 
when they were finalising their Master’s 
studies in social and cultural anthropology at 
the University of Helsinki. They felt that the 
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discipline had much to offer the general public: 
profound insights into human nature and 
exquisite ethnographic examples to leverage 
those insights. Envisioning the creation of  
a public platform for anthropologists in Finland, 
Jaakkola and Koskenalho first secured the 
backing of senior scholars and then assembled 
an editorial team of like-minded students and 
early-career scholars to oversee the platform 
(Poutanen and Laaksonen 2019: 154–155). 

Since its launch, AntroBlogi has set out to 
improve anthropology’s visibility by offering 
social commentary from an anthropological 
viewpoint in a popular format to the general 
public. AntroBlogi’s brand was designed to be 
eye-catching and quirky in order to attract 
audiences beyond academic circles, representing 
an alternative to the sober look sported by 
most Finnish-language science-focused online 
publications at the time. 

However, AntroBlogi’s editorial team was 
careful not to alienate its academic readership 
with its popularisation efforts. To establish 
credibility in the eyes of the anthropology 
community and to ensure high scientific 
standards, AntroBlogi adopted a review model 
based on Allegra Lab, whose co-founder Miia 
Halme-Tuomisaari (then senior researcher and 
lecturer, currently associate professor in Human 
Rights Studies) served as the first editor-in-
chief alongside Timo Kallinen (then university 
lecturer, currently professor of Religious Studies). 

All of AntroBlogi’s content, regardless 
of format, is produced by and in consultation 
with established researchers in the field of 
anthropology or adjacent fields. Applying 
the Allegra Lab review model, AntroBlogi 
articles go through a round of commenting 
from an editorial team member who holds an 
academic position at a university (Koskenalho 
and Toukolehto 2019a). Only after each text 
is vetted and approved by these ‘senior editors’ 

does it move forward in the editorial process. 
During the process, another member of the 
editorial team revises the text’s structure and 
clarity of arguments in collaboration with the 
author, ensuring that the research is presented 
in a realistic light whilst also providing a more 
direct link between the author and the audience 
than provided by the mainstream media. Then, 
the article moves to the proofreaders, layout 
designers, and podcasters, who give the 
piece its final touches before publication on 
AntroBlogi’s website and via its social media 
channels (Koskenalho and Toukolehto 2019b). 
In its first ten years, AntroBlogi has published 
over 1000 articles, ranging from cultural and 
medical anthropology to physical and linguistic 
anthropology. 

Throughout its existence, AntroBlogi 
has been run by a network of committed 
volunteers, supported by the occasional and 
primarily small grants awarded by Finnish 
foundations. This struggle for funding is shared 
by most other independently founded popular 
publications both in the global anthropology 
blogosphere2 (see, e.g., Lende 2022; Taylor et 
al. 2022: 80–81) as well as within the Finnish 
science communication field.

In order to provide a better understanding 
of AntroBlogi’s style, the publication sits at 
the popular end of the spectrum of online 
anthropology publications in comparison to its 
better-known international, English-language 
counterparts Allegra Lab, SAPIENS, and the 
now-defunct Anthro{dendum} (formerly known 
as Savage Minds).3 At the other end of the 
spectrum, we place Anthro{dendum}, founded 
in 2005 and a leader in its field until shutting 
down in January 2024. Their editorial team 
perceived the public anthropology label as 
an oversimplification since the blog targeted 
anthropologists rather than the general public 
as its primary audience (Golub and Friedman 
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2015: 183, 187–188). The others—Allegra Lab, 
founded in 2013, and SAPIENS, founded in 
2016—lie in between.4 Allegra Lab leans more 
towards academic audiences, whereas SAPIENS, 
similar to AntroBlogi, caters more to the general 
public.

What sets AntroBlogi apart from its coun
terparts is that it was founded as a Finnish-
language publication aimed at rendering 
anthropological knowledge accessible to 
the majority of readers in the country. At 
the time of AntroBlogi’s establishment, the 
Finnish blogosphere was already blooming, 
but only a few social science-focused online 
publications existed: namely, The Ulkopolitist, 
founded in 2011, and Politiikasta, founded 
in 2012, both representing political sciences. 
After AntroBlogi was founded in 2015, a boom 
in small, independent, online-based popular 
science publications followed from the fields of 
sociology, theology, geography, and archaeology 
amongst others.

Since the launch of the website,  
AntroBlogi’s follower base grew rapidly, 
receiving several prizes for its work and praise 
for being a pioneer of independent online 
science publication in Finland (Poutanen and 
Laaksonen 2019: 154, 156). Timing lay on 
AntroBlogi’s side: the publication’s founding 
coincided with the rise of scientific blogging, 
social media, and applied anthropology in 
Finland, creating interest in the discipline and 
new modes of knowledge production.

An additional factor behind AntroBlogi’s 
positive reception within the anthropology 
community and beyond may be found in the 
university reforms taking place in Finland 
in recent years, which have threatened the 
status of social and cultural anthropology as 
an independent discipline, especially at the 
University of Helsinki. That fear of a loss 
of identity has perhaps impacted the reality, 

whereby many anthropologists have embraced 
AntroBlogi’s goal of raising the discipline’s public 
profile—in part, simultaneously serving as a 
means towards self-preservation.

Furthermore, AntroBlogi’s mission has 
been aided by the Universities Act (558/2009, 
emphasis ours) in Finland, which states:  

In carrying out their mission, the 
universities shall promote lifelong learning, 
interact with the surrounding society, and 
promote the social impact of university 
research findings and artistic activities, … 

This has been taken to heart by many scholars, 
even if the means to gain media attention were 
limited to a few high-profile scholars before 
the emergence of popular science-focused 
publications extended access to mid- and early-
career scholars.

PUBLIC ANTHROPOLOGY 
AND THE AFTERLIFE OF 
ETHNOGRAPHY
When discussing public anthropology, the first 
thing to note is that the term does not have clear-
cut boundaries. Robert Borofsky (2019: 124), 
who originally coined the term in the 1990s, 
has defined it broadly as anthropology focused 
on ‘engaging with broader publics beyond the 
academy in ways that benefit them and not just 
ourselves’. As such, public anthropology could 
encompass anything from civic engagement to 
public communication, with obvious parallels 
to the field of applied anthropology (Borofsky 
2019: 124, 130). Other iterations refer to popular 
anthropology (MacClancy and McDonaugh 
1996), action anthropology (Tax 1975), and 
engaged anthropology (Beck and Maida 2013; 
Eriksen 2006), amongst others (see, e.g., Fassin 
2013: 628; Salazar 2015: 127).
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The common denominator across these 
approaches is that they are grounded in the 
key theoretical concepts, methodology, and 
practices of anthropology which extend beyond 
the academy, whilst their means to do so vary. 
Applied anthropology can be broadly defined as 
the use of anthropological knowledge put into 
practice to solve social problems (Rylko-Bauer 
et al. 2006: 179), which encapsulates action and 
engaged anthropology as well. However, because 
applied anthropology is often associated with its 
proximity to public administration, the private 
sector, and other power-holding agencies, action 
anthropology emphasises the need to recognise 
power asymmetries between anthropologists 
and the communities studied, sharing research 
results for the benefit of the latter to justify the 
extractive research process (Tax 1975: 515–516). 
Building upon action anthropology’s claim, the 
more recently emerged engaged anthropology 
focuses on actively confronting the status quo 
to achieve social transformation through public 
engagement and community collaboration 
(Besteman 2013: 3).

Public anthropology shares elements of 
the other approaches mentioned. However, 
what sets it apart from them is its orientation 
towards messaging and sharing anthropological 
knowledge with the non-academic general 
public in order to heighten anthropology’s public 
image (Besteman 2013: 4). Anthropologist 
Didier Fassin (2013: 625) suggests that the 
concept of public anthropology (which he refers 
to as public ethnography—yet another iteration 
of the term with few distinctions) can be divided 
into two distinct albeit related operations he 
calls politicisation and popularisation.

In Fassin’s model (2013: 625–626), politi
cisation (which shares near identical aims 
with engaged anthropology) is concerned 
with opening the political sphere to debate 
in order to initiate social change and impact 

policymaking. By contrast, popularisation refers 
to a genre that utilises different mediums and 
modes of communication to make knowledge 
accessible to general audiences. For Fassin 
(2013), the former always supposes some form 
of popularisation, whilst the latter does not 
necessarily require a commitment to social 
change. However, as anthropologist Catherine 
Besteman (2013: 4) notes, what typically sets 
public and engaged anthropology apart is that 
the public in engaged anthropology can be 
oriented ‘inward’, consisting, for example, of 
expert panels, decision-makers, or community-
based advocacy groups, instead of extending to 
the general public. For both Fassin (2013: 640) 
and Besteman (2013: 6), the community under 
study forms one of the key publics, whose 
engagement with anthropological research 
often entails a level of popularisation rendering 
it accessible to those communities (Beck and 
Maida 2013: 10).

In practice, these two strands—popular
isation and politicisation—overlap and 
intertwine not only with each other, but also 
with the other iterations mentioned above, 
which we return to later in this article, using 
AntroBlogi, which belongs more firmly to the 
popularisation strand, as a case study. However, 
we should note that precisely because of the 
ambiguity between these applied, participatory, 
or public-facing concepts, some anthropologists 
have criticised their boundaries as artificial, 
instead calling for more inclusivity from 
anthropologists interacting with these concepts 
for greater disciplinary impact (Rylko-Bauer et 
al. 2006: 186).

Despite the term’s ambiguity, the practice 
of public anthropology is as old as the discipline 
itself. Many prominent early scholars, such as 
Franz Boas, Edmund Leach, Ruth Benedict, 
and Margaret Mead (including Westermarck in 
Finland [see Suolinna 1999: 276]), were skilled 
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in popularising anthropological knowledge 
and utilising new technologies to do so. As 
household names, they did not shy away from 
using their public platform to raise awareness 
on social issues (Eriksen 2006; MacClancy 
and McDonaugh 1996). Nevertheless, by 
the late 1960s, anthropologists’ public 
engagement began waning and has remained 
on a significantly lower level since then (Allen 
1975: 125; Pink and Abram 2015: 4). There 
are several reasons for this development, 
the most prominent being the discipline’s 
professionalisation and fragmentation into 
subdisciplines as the requirement to publish 
or perish increased at universities. As a result, 
competition amongst scholars intensified 
and the need to reach audiences beyond the 
discipline diminished (MacClancy 1996: 10–11; 
Bangstad 2017: 13–14).

Since the early days of the discipline, 
engaging in public anthropology and 
popularisation efforts have created tensions 
between so-called academically oriented and 
publicly oriented anthropologists (MacClancy 
1996: 1–3). In academic circles, public 
anthropology at times continues to be viewed 
as something less than ‘pure anthropology’ 
(Eriksen 2006: 27; Pink and Abram 2015: 3). 
So-called academically oriented anthropologists 
tend to undermine the significance of 
public engagement versus engagement with 
other scholars, whereas publicly oriented 
anthropologists feel that scholars alienate their 
non-academic audiences by lacking popular 
writing skills that allow for meaningfully 
engagement beyond the discipline (Pink and 
Abram 2015: 3). In both cases, the frustration 
boils down to access to limited resources 
within a small discipline. Publicly oriented 
anthropologists do public outreach free-of-
charge and at the expense of their academic 
work, because neither the current structures nor 

funding models sufficiently acknowledge public 
engagement as part of academic engagement 
(Lende 2022: 66–67).

In addition to prejudices against 
public anthropology, there are other, more 
legitimate reasons for scholars to remain 
wary of public engagement, such as your 
work being misrepresented in the media, 
whereby transforming years’ worth of in-depth 
ethnographic research into short excerpts is 
neither easy nor necessarily fulfilling (Fassin 
2013: 635–636). Furthermore, because the 
general public’s composition cannot be prede
termined, public engagement can predispose 
scholars to unexpected criticism (Abu-Lughod 
2016: 598; Fassin 2015: 597) or even result in 
the misuse of research by undesired audiences 
(Pelkmans 2013: 402). With the rise of social 
media and its byproducts of online shaming 
and hate speech on platforms where seemingly 
anyone can take over a narrative, these concerns 
should be taken seriously and warrant protective 
measures.

Ample examples from the history of 
anthropology demonstrate that popularisation 
has been done for various ends, not all of them 
sincere. The highly publicised cases of Napoleon 
Chagnon’s misplaced evolutionism of the 
Yanomamo and Colin Turnbull’s exoticisation 
of the Ik ( James 1996: 85, 95) serve as 
reminders of the misgivings of these efforts 
which have negatively affected the reputation 
of the discipline in the eyes of the wider public. 
Anthropologist Mathijs Pelkmans (2013: 401) 
argues that sometimes it might be even better 
for the discipline to not have a public voice 
in cases where that voice has turned out to be 
outright harmful. Of course, the harm caused 
to anthropology’s reputation is only one minor 
concern in comparison to the potential damage 
caused to the communities studied by such 
scholars.
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That said, if anthropologists are not 
prepared to popularise their own work, it might 
be done for them by those less capable or in 
less benign ways, to paraphrase MacClancy 
(1996: 44). Fassin (2015), an avid populariser 
of his own academic research, encourages 
anthropologists to take interest in what he 
calls the public afterlife of ethnography, which, in 
his view, scholars tend to too easily overlook. 
According to Fassin (2015: 597), the first life 
of ethnography starts with fieldwork, followed 
by the second life of writing, which ends when 
the work is published and shared with wider 
publics, at which point its afterlife begins. In 
Fassin’s (2015) view, anthropologists should 
reclaim this afterlife by exposing themselves to 
attention from and debates with these publics. 
The tensions revealed by the work’s reception 
can help open up new analytical inquiries, 
ultimately intellectually enriching the original 
ethnographic work.

To build upon Fassin’s concept, we 
scrutinise AntroBlogi as a key facilitator of 
the public afterlife of Finnish anthropology, 
working closely together with the scholars 
responsible for the first and second lives of 
ethnography. With an average of 7000 monthly 
site visitors, a social media community of 
23 000 members, with its most-read articles 
gaining over 30 000 views and its most-watched 
videos garnering over 200 000 views in 2024, 
AntroBlogi provides a well-curated, multimodal 
platform for scholars to engage in popular 
writing. Moreover, AntroBlogi introduces new 
academic ideas to both the general public and 
mainstream media through its content.

After all, there are as many ways to make 
anthropology public as there are audiences 
for it (MacClancy 1996: 5). Next, we present 
what we consider AntroBlogi’s seven modes of 
knowledge-sharing, proposing a new practical 
approach which includes elements from both 

politicisation and popularisation. Whilst not 
exhaustive, in our view, this approach serves as 
a useful framework for categorising the plethora 
of activities encompassed under the umbrella 
of public anthropology. Through these modes, 
we make explicit the many ways in which 
Fassin’s (2015) concept of the public afterlife 
of ethnography, as a logical and inherent part 
of the research process, can be cultivated by 
popular online science publications.

1 ANTROBLOGI AS POPULAR 
RESEARCH
The backbone of AntroBlogi’s content portfolio 
is its long-form articles based on academic 
research conducted by anthropologists and 
scholars from related fields of study. These 
pieces serve to introduce central anthropological 
concepts, theories, and thinking to our broader 
readership, whilst leaving room for deeper 
academic discussions about research ethics, 
methodology, and the latest developments in 
the discipline. 

In addition, the long-form pieces 
allow authors to develop arguments and 
provide context beyond the often superficial 
commentary available in the mainstream media, 
where an expert might risk being misquoted or 
their arguments are misrepresented. To write 
long-form articles for AntroBlogi, the author 
must hold at least a Master’s level degree 
in anthropology or a related field of study. 
In addition to the digital content, AntroBlogi 
has ventured into print media by collaborating 
with Voima, a free Finnish newspaper 
focused on cultural and social issues. For this 
collaboration, AntroBlogi’s then editors-in-chief 
Jaakkola and Koskenalho served as guest editors 
of Voima’s June 2018 issue. With backing from 
the editorial team, they produced articles about 
the ethics of artificial intelligence (AI) and 
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other trending topics at the time. With an 
issue circulation of 70  000 physical copies and 
an occasional readership of 177 000, AntroBlogi 
was able to introduce anthropology to audiences 
beyond our own publication’s normal digital 
reach through collaboration.

2 ANTROBLOGI AS APPLIED 
KNOWLEDGE 

Along with long-form articles, another central 
part of AntroBlogi’s content from its inception 
is the Careers section (in Finnish, Työelämäosio). 
After all, most anthropologists leave academia 

In 2018, AntroBlogi guest edited an issue of the free newspaper Voima, which had a circulation of 70 000 
copies.
Photo credit: AntroBlogi
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upon graduation, moving to other sectors of 
employment where they can ideally apply 
anthropology’s holistic, critical lens to their 
work. However, promoting anthropologists’ 
unique skillset beyond academia was not 
common in Finland when AntroBlogi was 
founded. Thus, AntroBlogi’s Careers section sets 
out to do what PopAnth’s5 founder Gwendolen 
Lynch stated as that publication’s mission:

Rather than anthropologists having to 
fight for recognition, I wanted to see the 
day where it was commonplace for the 
CEO of a major organisation to turn to 
his or her trusted people and say, ‘Bring me 
the anthropologist!’ (Taylor et al. 2022: 80).

The Careers section includes a page explaining 
what anthropology is, what makes its approach 
and methodology special, and how it can be 
applied beyond the academia. It also published 
an anthropological CV template to support 
early-career job hunting and provides a contact 
box on the website, prompting potential 
employers to get in touch. Over the years, the 
team has matched several anthropologists with 
interested parties. Anecdotally, AntroBlogi has 
also come up in job interviews as a website that 
positively contributed to building awareness of 
what anthropology is and can do. To date, the 
Careers team has published over 50 stories of 
anthropologists working in different economic 
sectors providing concrete examples of how 
the anthropological mindset can be applied in 
practice.

In 2018, AntroBlogi kick-started a project 
to conduct a survey-based study documenting 
Finnish anthropologists’ situation on the labour 
market after graduation (Heikkinen et al. 2019). 
Although the study was not externally validated 
and had a relatively small sample of 207 
respondents, it was lauded by the anthropology 

community for providing richer information 
about the post-graduation situation than what 
was then (and still) publicly available in Finland.

3 ANTROBLOGI AS SOCIAL 
COMMENTARY
AntroBlogi also engages in short-form content 
optimised for social media consumption, most 
notably through fast-paced news commentaries 
(in Finnish, Uutiskommentit). The News section 
(Uutistoimitus) was founded in 2017 in order to 
take part in public debates and offer alternative 
readings of current affairs discussed in the 
media. Items published in this section provide 
commentary on a variety of topics, enabling 
anthropologists to correct false assumptions, 
present counter arguments, and engage in 
media critiques armed by authors’ expertise. As 
anthropologist Paul Stoller (2018: 54) puts it:

Given the limitations of most journalistic 
reporting, it is imperative that social 
scientists demonstrate why it is 
important—politically and socially—to 
use social science to provide depth and 
breadth to debates about politics, terrorism, 
social class, race, and climate change.

From the beginning, news commentaries have 
been among AntroBlogi’s most popular content, 
with the most-read news pieces circulating 
widely and reaching over 50 000 social media 
accounts. In order to respond to the fast-paced 
media cycle (see, e.g., Grindal and Rhodes 
1986), the News section is organised differently 
from AntroBlogi’s other sections: it has a team 
of doctoral- and postdoctoral-level editors who 
write commentaries based on their expertise 
and comment on pieces offered by external 
authors. To expedite the publication cycle, 
news comments do not go through the regular 
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senior editor review process, but instead receive 
comments from and approval by a minimum 
of two News team members before passing for 
publication.

Over the years, the editorial team 
developed its news commentary model to allow 
for live posting about major media events on 
its social media platforms. AntroBlogi’s most 
successful live posting event #AntroLinna took 
place on Twitter on Finnish Independence Day 
in 2018. Each year, the President invites the 
Finnish elite to celebrate the nation’s sovereignty 
in a televised gala. Most of this peculiar TV 
broadcast is spent watching the presidential 
couple shaking hands with dignitaries, 
attracting two to three million viewers each year. 
During the gala, AntroBlogi’s team employed 
anthropological theories to analyse the ritual 
symbolism and cultural codes visible during the 
event, which most viewers could unconsciously 
recognise (Koskenalho 2019). #AntroLinna 
trended on Finnish Twitter, reaching 33 000 
accounts and gaining 258 000 post views in 
24 hours, which received mainstream media 
attention as an unconventional media stunt.

4 ANTROBLOGI AS LIGHT 
ENTERTAINMENT
In addition to its more ‘serious’ content, 
AntroBlogi has produced content that could be 
defined as light entertainment. Humour rarely 
receives mentions in the public anthropology 
discourse even though it is known as an 
effective tool to engage audiences and transcend 
social boundaries (Kuipers 2009). At AntroBlogi, 
humour is used as a means to attract audiences 
on social media who are not interested in science 
per se, but who might want to learn something 
new whilst enjoying light entertainment, no 

matter the context (see also Colwell and Aiello 
2022: 90).

One example of the youth-friendly visual 
formats AntroBlogi has explored consists of 
internet memes—that is, remixed images, GIFs, 
or videos circulated on social media to serve 
as commentary on a specific phenomenon or 
element of the human experience (Wiggins 
2019). Because memes usually comment on 
local phenomena requiring an intertextual 
reading or involving language play, explaining 
them can be complex. Nevertheless, we attempt 
to make an exception with AntroBlogi’s most 
popular meme—a biannual hit about Disney’s 
Donald Duck (a beloved character to Finns) 
and daylight savings time. In the panel, Donald 
Duck’s nephew wakes him up to tell him that 
our perception of time is a social construct. 
Donald Duck replies, ‘What a nice thing to 
hear at an undetermined time in the early hours’, 
sarcastically implying that the construction of 
time is indeed social and open to speculation.

In another example, AntroBlogi’s Culture 
Shock series (in Finnish, Kulttuurishokit) 
introduces different customs, practices, beliefs, 
and types of social organisation from around 
the world and throughout history in short-form, 
social media-friendly pieces. These pieces draw 
from the wealth of anthropological research 
and choose thought-provoking tidbits to share. 
AntroBlogi has published nearly 200 Culture 
Shock pieces to date, with subjects ranging 
from the social organisation of the Hobbit-
related Harfoots in the Lord of the Rings 
spinoff series (Koskenalho 2022) to how the 
Melanesian big man institution contrasts with 
its European counterparts (Huhtaniemi 2016). 
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5 ANTROBLOGI AS PUBLIC 
EDUCATION
If light entertainment is considered amongst 
AntroBlogi’s more unorthodox modes of public 
anthropology, one of its most orthodox modes 
(at least from the perspective of academically 
oriented anthropologists) includes content 
aimed at educating the wider public about 

the discipline. In order to provide an in-depth 
understanding of this vast discipline, AntroBlogi 
produces a growing series, Subfields of 
Anthropology (in Finnish, Antropologian 
erikoisalat), written in collaboration with  
a specialist from each subfield. Each article 
in the series introduces the history, central 
theories, and most prominent scholars in the 

First published in 2018, Donald Duck and daylight savings time is AntroBlogi’s most-popular meme and  
a biannual hit. In the panel, Donald Duck’s nephew says: ’Uncle Donald, uncle Donald, our perception of 
time is a social construct!’ To which the abruptly awakened Donald Duck responds: ‘What a nice thing to 
hear at an undetermined time in the early hours’.
Photo credit: AntroBlogi
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selected subfield, connecting its emergence to 
the development of other subfields and relevant 
discussions taking place in the discipline today.

In collaboration with the Finnish 
Anthropological Society in 2024, AntroBlogi has 
also collaborated with the academy in Finland 
by establishing an open access term bank of 
anthropological vocabulary for the Helsinki 
Term Bank for the Arts and Sciences. This 
project arose from a need within the field to 
provide definitions and Finnish translations of 
anthropological jargon. The term bank provides 
a growing number of anthropological terms in 
Finnish, including terms such as culture and 
ethnocentrism. Moving forward, AntroBlogi 
is committed to adding additional terms to 
the bank as they are defined through the 
editorial process, benefitting students, scholars, 
translators, journalists, and the broader public 
alike.

Furthermore, AntroBlogi has produced 
open access online materials for secondary 
school students and teachers on the theme 
of Body and Culture. This material consists 
of six modules—1. Introduction, 2. Moving 
body, 3. Beauty standards, 4. Senses, 5. Food 
consumption, and 6. After death—harnessing 
anthropological thinking to provide new 
perspectives to teenagers, helping them make 
sense of the physical and emotional changes 
taking place in their lives and bodies. Teachers 
can either choose to teach the material 
themselves or may invite an anthropologist to 
deliver the lessons on their behalf. Furthermore, 
many of AntroBlogi’s articles have been used as 
essay question material in secondary education 
(including on the Finnish matriculation 
examination), thereby exposing new generations 
to the discipline.

6 ANTROBLOGI AS 
COLLABORATIVE MEANING-
MAKING

From the beginning, collaboration has remained 
at the core of AntroBlogi’s operations, a prime 
example of which was the Taboo Festival 
produced by AntroBlogi’s team on the Night 
of the Arts6 in Helsinki in 2017. This free-of-
charge festival’s theme was built around mental 
health, asking the rather provocative question of 
whether begin mentally ill is ‘normal’. The team 
framed this question around taboos, exploring, 
on the one hand, when deviant behaviour is 
viewed as an intentional breaking of taboos 
and, on the other, when it is considered a 
sign of a psychiatric condition. To engage in 
collaboration as a form of meaning-making, 
AntroBlogi brought together scholars, artists, 
and mental health activists to discuss the topic.

The event featured two parallel 
programmes: the academic programme 
consisted of lectures by mental health scholars, 
panel discussions, and a book launch, all 
exploring social and cultural aspects of mental 
health; the art programme invited artists to 
produce multisensory experiences for festival-
goers. In one room, the audience got to 
experience what auditory hallucinations feel like. 
In a second room, participants explored human 
emotions visualised using virtual reality. In a 
third room, the audience was handed diagnoses 
from different cultural contexts and across the 
history of medicine whilst explaining how such 
labels can impact a patient’s identity. To provide 
a more nuanced understanding of mental 
health, a non-profit association of people who 
experience auditory hallucinations had a stand 
at the event in order to educate visitors on the 
condition and unpack the common stereotypes 
associated with it.
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The Taboo Festival’s multidisciplinary 
collaboration allowed event-goers to delve 
deeper into the experiential elements of mental 
health and the boundaries between ‘normal’ 
and ‘abnormal’, which cannot be as effectively 
reached through academic research alone. As 
Baines and Costa (2022: xvi–xvii) described 
the possibilities that art holds for public 
engagement:

Art, in a broad sense, seeks to stimulate 
discussion, often through an explicit 
visceral or emotional response. While this 
response may seem qualitatively different 
from that sought from the dissemination 
of academic research, (...) art engages 
the public in the same concepts and 
understandings as academic research 
in ways that are more accessible and 
immediate. The embodied experience of 

engaging with concepts through creative 
modalities has the power to change 
conversations in different ways than 
academic reading and writing.

By using the festival as a shared platform, 
AntroBlogi brought scholars, artists, and 
activists together to pursue a common goal 
and introduce anthropology via new public 
settings. Over the four-hour-long event, the 
Taboo Festival attracted more than 1000 visitors. 

7 ANTROBLOGI AS AWARENESS 
CREATION
Collaborating with mental health activists has 
not been AntroBlogi’s only foray into awareness 
creation. AntroBlogi’s editorial team has a broad 
network of researchers from different fields 
and a flat organisational structure, rendering it 

In 2017, the Taboo Festival was held in a former hospital in Helsinki. Event-goers queued throughout the 
evening to explore the event’s multisensory experiences.
Photo credit: Gennady Kurushin
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In 2021, AntroBlogi collaborated with the LGBT+ organisation Helsinki Pride to publish 
an online issue exploring anthropological takes on queerness.
Photo credit: AntroBlogi (screengrab from the website).
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capable of adopting new forms of thinking and 
doing to redirect the publication when social 
issues or sudden crises—namely, the Covid-
19 pandemic in 2020, the Russian invasion of 
Ukraine in 2022, or the Israeli invasion of Gaza 
in 2023—have penetrated public consciousness.

During crises, AntroBlogi has served as 
an outlet for awareness-creation, such as by 
publishing anthropological readings on current 
events and offering a platform for researchers 
specialised on a specific topic or region to voice 
their concerns. The editorial team has engaged 
in these activities by covering topics that have 
been either absent or the mainstream media 
analysis has remained one-sided, most recently 
in relation to the Palestinian genocide. In 
this case, AntroBlogi amplified demands for a 
ceasefire, the end of apartheid, and an academic 
boycott of Israel. The editorial team joined forces 
with the Finnish audiovisual documentary 
collective Matters Now with whom AntroBlogi 
produced short videos for social media giving 
voice to Finnish researchers of the Middle East, 
Palestinian scholars, and activists providing 
context to the conflict.

Over the years, AntroBlogi has also taken 
a clear stand on minority rights and other 
social causes. In 2021, AntroBlogi teamed up 
with Helsinki Pride, the organiser behind 
Finland’s largest LGBT+ event, to create an 
online issue offering anthropological takes 
on queerness (AntroBlogi 2021). Through this 
collaboration, AntroBlogi promoted decades of 
anthropological research conducted on sexual 
and gender diversity (see, e.g., Nanda 2014). 
In 2024, AntroBlogi produced a podcast series 
Apruven! in collaboration with Roma activists 
and anthropology students at the University of 
Helsinki focusing on timely issues for Roma 
youth in Finland.

Through the seven modes of knowledge-
sharing we identified, AntroBlogi has created 

a broad platform for public anthropology 
in Finland. In the next three sections, we 
provide an analysis using AntroBlogi as a case 
study reflecting on the earlier conceptual 
discussion of public anthropology. We lean on 
the formulations by Fassin (2013, 2015) that 
suggest a division between popularisation and 
politicisation in the field of public anthropology 
and his notions on the role public engagement 
plays in the afterlife of ethnography.

POPULARISING 
ANTHROPOLOGY THROUGH 
ANTROBLOGI
From the abovementioned seven modes of public 
anthropology at AntroBlogi, four can be directly 
associated with the popularisation strand (i.e., 
utilising different mediums and communication 
modes rendering anthropological knowledge 
accessible to general audiences) based on 
Fassin’s (2013) thinking. The modes of popular 
research, applied knowledge, light entertainment, 
and public education use different tactics and 
cater to different audiences, sharing the primary 
goal of making anthropological knowledge 
accessible to the general public and improving 
the discipline’s profile in Finnish society.

Here, our analysis diverges from Fassin’s, 
since his engagement with popularisation links 
to his interactions with the French media over 
their interest in his study of Parisian banlieues 
and its politicisation in the public discourse. In 
contrast to Fassin, we take his division of public 
ethnography into two strands as our starting 
point to explore the practice of popularisation 
in its own right. In fact, surprisingly little 
seems to have been written about the subject 
of popularisation within the field since Jeremy 
MacClancy and Chris McDougal’s Popularising 
Anthropology, published in 1996. We suspect the 
reason behind this is that most scholars inclined 
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to write for academic journals, similar to Fassin, 
become entangled with public anthropology by 
accident when their research ‘goes viral’, whereas 
those intentionally seeking to popularise 
anthropology for broader audiences tend to 
remain on the outskirts of the discipline’s 
academic publishing practices, impeding their 
contribution to the discussion.

Furthermore, some of the approaches to 
anthropology’s popularisation appear to more 
clearly benefit the anthropology community as a 
whole, such as through research popularisation 
or public education, because they promote the 
discipline of anthropology as a field of research. 
By contrast, non-academic skills promotion or 
humour can be more easily seen as benefitting 
the ambitions of individuals beyond the 
academy, thereby deserving less academic 
attention. In this respect, attempts to popularise 
anthropology have caused friction within the 
discipline at least since the mid-nineteenth 
century, and they have been undermined as 
either vulgar, trivial, or vain by various scholars 
across time and places (MacClancy 1996: 2, 31, 
45–46).

For Fassin (2013: 639), the difficulty of 
popularisation lies within the capability of 
translating ethnographic research for large 
audiences because it inevitably requires drastic 
transformations to the original content. In the 
case of AntroBlogi, this dilemma is perhaps 
most visible in the case of light entertainment, 
where the translation process is typically more 
heavy-handed than in many other forms of 
popularisation—making it more susceptible to 
errors and mangling the intended meaning of 
the original work. Examined from this vantage 
point, anthropological humour is a double-
edged sword, whereby representing a misplaced 
joke is easily interpreted as essentialising or 
otherwise backfiring.

In this respect, AntroBlogi’s memes and 
Culture Shock series provide content that 
some anthropologists might criticise as too 
light or aimed at wooing the public. However, 
perhaps by sharing ethnographic examples of 
various cultural practices (including the writers’ 
own), they invite readers to reflect upon their 
internalised beliefs and norms, questioning 
their assumed universality. What at a glance 
might appear as mere light entertainment can in 
fact provide profound insight about the human 
condition for the anthropologically uninitiated 
visitor to AntroBlogi’s platform, and as such 
serve as a gateway to the publication’s more 
in-depth content.

Based on comments left by pupils under 
AntroBlogi’s Culture Shock videos on YouTube 
and requests AntroBlogi receives to use its 
content as material in schoolbooks, light 
entertainment accounts for the majority of 
AntroBlogi’s content used as teaching material. 
In the pedagogical context, light entertainment 
provides a framework for discussing social 
change and cultural variation with children and 
youth with the intention to develop their critical 
thinking skills. Thus, this moves that content 
from the category of trivial to potentially 
substantial.

Similar to light entertainment, the 
promotion of anthropology’s applied knowledge 
beyond the discipline’s sphere through 
popularisation can be easily dismissed as self-
aggrandisement with little benefit for academic 
institutions. Whilst criticism is important 
and, perhaps, at times warranted, promoting 
applied anthropology should not be viewed in 
opposition to academic aspirations. For instance, 
if through public anthropological initiatives, 
such as AntroBlogi’s Careers section, more 
people perceive anthropology as a feasible career 
prospect, the discipline could attract greater 
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numbers of students, the most capable of whom 
would likely continue along a research path, 
which, in turn, would ensure further resources 
for the discipline.

In Fassin’s (2013) concept of public 
ethnography, the popularisation strand does not 
have to aim for social change, to which none 
of the four modes of AntroBlogi’s knowledge-
sharing discussed in this section are directly 
linked. However, if we examine the indirect, 
potential impact these modes of public 
anthropology might have on Finnish society 
over time, a different picture begins to emerge. 
Indeed, in addition to making anthropology 
more accessible to a broader readership, these 
modes have the potential to lay the groundwork 
for critical thinking, a key driver for social 
change, as described above.

Furthermore, when done responsibly, 
engaging in new or unconventional forms of 
public anthropology does not mean sacrificing 
the rigour of academic knowledge production. 
Most concerns about the quality of science 
popularisation can be surpassed by systematic 
quality assurance similar to those employed 
by academic journals, as the case study of 
AntroBlogi shows. Moreover, publishing research 
findings in popular publications dedicated to 
the discipline and managed by anthropologists 
might curb potential ethical breaches and 
scandals.

In contrast to journalistic editors in 
mainstream media, AntroBlogi’s editorial team 
has a deep understanding of how scientific 
knowledge is constructed within the discipline 
to ensure scientific integrity and can note 
potential issues in advance. Instead of becoming 
hung up on popularisation as a potentially 
risky medium, we should pay attention to 
building ethical foundations and guidelines for 
popular publications, focusing on the impact 

popularisation efforts have and whether they 
achieve their intended aims.

Publications such as AntroBlogi, SAPIENS, 
or Allegra Lab illustrate the broad range of 
anthropological research taking place, ensuring 
that individual scholars or research projects do 
not represent the entire field or compromise its 
ethical guidelines. This makes anthropology’s 
public image less susceptible to harm by 
individual scholars’ possible breaches of scientific 
integrity (cf. the previous examples regarding 
Chagnon and Turnbull). Such platforms 
also provide a space for voicing contrasting 
viewpoints that exist within the anthropology 
community, making internal debates and the 
dialogue of science visible to the general public. 
Thus, successful popularisation efforts also 
diminish the risks to anthropology’s reputation 
or ethical breaches more broadly. Next, we 
turn to examine the remaining three modes of 
AntroBlogi, which are more closely linked to 
advancing social causes.

POLITICISING 
ANTHROPOLOGY THROUGH 
ANTROBLOGI
Whilst the core of AntroBlogi’s operations lies 
in popularisation, the actions and content 
that fall under the modes of social commentary, 
collaborative meaning-making, and awareness-
creation extend beyond informing the general 
public about anthropological research by also 
attempting to use anthropological knowledge 
to influence public opinion. Thus, these three 
modes share elements that align with the aims 
of engaged anthropology and what Fassin 
(2013: 625–626) calls politicisation, defining it 
as the need for public anthropology concerned 
with opening up the political sphere to debate 
in order to initiate social change and impact 
policymaking.



suomen antropologi | volume 49, issue 3, 2025 | jubilee issue	 22

Niina M. Ahola and Saara Toukolehto

Engaging in activism and advocacy 
has been common since the early days of 
the discipline, and remains so for many 
contemporary anthropologists, including Nancy 
Schepher-Hughes, Lila Abu-Lughod, and Jason 
Hickel—to name but a few prominent figures. 
Nevertheless, resistance still exists within the 
discipline to participate in different forms of 
public engagement (Fuentes 2022: 37), perhaps 
out of a fear that taking a political stance may 
condemn the scholar-activist’s research as 
biased.

This is a well-founded fear, especially given 
the current political climate which does not 
always view the social sciences and humanities 
favourably. The fact that anthropology is a 
discipline whose foundation is built upon 
intersubjective interpretation renders it both 
extremely relevant to social debates as well as 
an easy target for criticism from those with little 
understanding of how ethnographic knowledge 
is constructed and limited knowledge of 
epistemological debates beyond a simplistic 
search for ‘objectivity’ (see, e.g., Haraway 1998).

However, as Fassin’s (2013: 621–624) 
example regarding his study about the banlieues 
shows, scholars cannot always choose the 
debates in which they insert themselves (see, also, 
Fassin 2015: 597). Instead, individual debates 
thrust them into the limelight, leaving scholars 
to decide how to react to the unexpected (media) 
attention. In such cases, encounters with 
politicisation either force scholars to withdraw 
from the discussion altogether or shape them 
into social commentators or activists of different 
scales and forms.

Furthermore, many scholars—ourselves 
included—often view the potential risk 
of inaction as too big to take. To quote 
anthropologist Peter Hervik (2015: 62):

While it may be the easiest and most 
comfortable position for anthropologists 
to take, the absence of public anthropology 
means a worsening of conditions for those 
minorities we otherwise like to study and 
fight for; democracy will suffer if society is 
unable to supply the credible information 
we need to make informed choices. To 
reach the same audience as the news media, 
public anthropology must also be present 
while the debates are going on, and not 
just return to the topic years later when 
research has finished, seminars have been 
held, and anthropologists are ready to set 
the record straight—although this is also 
part of what public anthropology should 
do.

Through news commentaries, theme weeks, 
podcasts, and one-off events, AntroBlogi 
promotes thought-provoking anthropological 
takes on current affairs, bringing research-
based insights to public debates, thereby 
broadening the discipline’s influence. Via its 
platform, AntroBlogi’s editorial team feels 
a moral obligation to its readership to raise 
awareness on social issues and strengthen 
underrepresented or historically marginalised 
voices that would otherwise receive only 
superficial acknowledgement in mainstream 
media.

One drawback of politicisation is that 
it inevitably excludes some groups from 
interacting with AntroBlogi’s content, which, 
one could argue, is inherently against the central 
goal of popularisation. AntroBlogi regularly 
receives criticism on its social media channels 
for being too ‘politically biased’ when publishing 
content on ethnicity, gender, religion, racism, 
colonialism, and other potentially polemic 
topics, whilst not receiving similar feedback 
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on more mainstream topics regardless of how 
‘politically’ they are addressed. 

As Besteman (2013: 3) reminds us, the 
price of engaging with value-driven approaches 
is that promoting universal human rights and 
the political rights of oppressed or marginalised 
groups may imply siding with one group in 
opposition to another. Similarly for Fassin 
(2013: 640–641), public engagement is a form 
of repaying a debt to his primary research 
interlocutors based on the principle of social 
justice, even if it means placing him in conflict 
with his other research subjects.

Whilst taking a clear stand on certain 
issues, AntroBlogi has treaded the path of 
raising awareness with care, not wanting 
to compromise the publication’s status as a 
politically independent platform. Maintaining 
this independence, the editorial team is 
careful not to endorse any political parties or 
politicians in its work regardless of their stance 
on social issues. Thus far, this strategy has 
worked, whereby AntroBlogi has managed to 
maintain a diverse, critical audience unafraid 
to voice opinions contrary to its writing. 
Readers frequently voice their opinions via 
social media posts resulting at times in a lively 
debate between different members of the public. 
Importantly, whilst facilitating and promoting 
an open dialogue, AntroBlogi also established 
measures and a strategy to curb hate speech, 
online shaming, and internet trolling through, 
for instance, the careful moderation of its 
comments section.

To our mind, popular online publications 
like AntroBlogi play a significant role in 
democratising scientific knowledge production 
and making it more inclusive not only for new 
audiences but junior scholars and scholars from 
the margins of the discipline as well. As such, 
AntroBlogi has provided a notable platform for 
emerging scholars to publish their analyses and 

gain visibility beyond the discipline’s academic 
sphere. 

On several occasions, scholars introduced 
via AntroBlogi have been picked up by national 
television or Finland’s leading newspapers to 
share their analysis. In one concrete example, 
anthropologist, then doctoral researcher, Emmi 
Holm’s (2020) comments on cancel culture 
resulted in expanding media coverage in some 
of Finland’s leading media outlets, including 
MTV Uutiset and Ilta-Sanomat. Subsequently, 
she was interviewed on the subject for the 
Finnish Broadcasting Company Yle’s prime 
time TV programme Perjantai, which regularly 
reaches over half a million viewers. 

As a consequence of AntroBlogi’s publishing 
strategy of bringing timely and critical social 
analysis into public debates, anthropological 
expertise currently seems better recognised 
in Finland. The media space has expanded to 
include a more diverse group of scholars than 
the traditional select few sought-after media 
guests.

To our minds, over time, independent 
popular science publications which utilise 
elements of politicisation in their work have 
the potential to influence mainstream media 
to provide more nuanced, anthropology-
informed journalism. After all, through its 
critical approach, public anthropology can bring 
attention to and, at least partially, close the 
existing cognitive gap that prevents the wider 
society from comprehending the lived realities 
of and social issues raised by understudied, 
underrepresented, or otherwise marginalised 
communities (Fassin 2013: 642–643).

As anthropologist Thomas Hylland 
Eriksen (2006: 16), a proponent of more 
engaging anthropology, remarks, the pamphlet 
is too rarely written by anthropologists. In 
our view, popular publications like AntroBlogi 
are well-placed to bridge the gap between 
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scholarly advocacy. Furthermore, the slow pace 
of anthropological knowledge production can 
facilitate the afterlife of ethnography and get 
those pamphlets out there for wider distribution 
and public consumption—in the current 
political climate, this is even more important 
than ever before.

FACILITATING THE 
PUBLIC AFTERLIFE OF 
ANTHROPOLOGY IN FINLAND
Above, we identified seven different types of 
anthropological knowledge-sharing AntroBlogi 
engages in, classifying them based on Fassin’s 
(2013) categorisation between popularisation 
and politicisation. Whereas Fassin approached 
his concept from the point of view of a 

senior scholar engaged in the politicisation 
of his research via popularisation, our vantage 
point is the opposite. In this article, we have 
attempted to shed light on what the practise of 
public anthropology looks like from a popular 
publication’s viewpoint, blending popularisation 
and politicisation to bring attention to a small 
academic discipline in Finland. 

Whilst a unique case tied to the Finnish 
context, we view AntroBlogi as a representative 
of the most recent global turn in public 
anthropology, where independent online science 
communication publications have creatively 
claimed their own space in the public sphere.

In this section, we move on to propose 
that AntroBlogi and similar independent science 
publications have an important role to play in 
facilitating what Fassin (2015) calls the public 

In 2024, Dr Emmi Holm (left) was invited to the Finnish public broadcasting company Yle’s Perjantai 
primetime TV show to discuss cancel culture after she wrote about the topic for AntroBlogi.
Photo credit: AntroBlogi (screengrab).
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afterlife of ethnography, the phase of which the 
author of a research publication is rarely fully 
in control. For Fassin (2015: 595–596), the 
success of the research’s afterlife is defined by 
three distinct intellectual operations: translation, 
discussion, and expansion. The first requires 
transforming academic research into a more 
understandable format, inevitably changing the 
original work in the process. The second entails 
the reception and reactions to and the response 
of various publics vis-à-vis the translated 
research. The third refers to the opening up of 
novel perspectives to anthropological research 
based on its (at times critical) reception, which 
can be employed as an analytical tool fuelling 
further inquiry on the research subject.

Due to its embeddedness in the 
anthropological community, AntroBlogi has 
the necessary skills and understanding of the 
field to translate anthropological research into 
an accessible yet accurately represented format 
in collaboration with research authors as well 
as the means to mediate the reactions to the 
published work and introduce new scholars and 
ideas via its platform. Ideally, this promotion 
would then lead to mainstream media coverage 
extending the visibility of the research and 
influencing larger public arenas, where the 
ensuing reception creates insights that feed back 
into the research analysis.

Of course, this raises a question regarding 
why authors should commit to publishing in 
small independent publications with limited 
coverage, when they could offer their analyses 
directly to mainstream media. At worst, putting 
time and effort into publishing on smaller 
platforms might lead to a situation where 
anthropology becomes less visible to the general 
public because the discussion remains within 
the boundaries of the discipline. 

However, based on AntroBlogi’s example, 
we argue that, for anthropologists to achieve a 

status where they can successfully pitch stories 
to mainstream media, greater popularisation 
of anthropological thinking is required in 
Finland (and beyond). After all, successful 
popularisation of any field of science requires 
its thinking and central concepts to penetrate 
across all levels of society from youth to senior 
citizens, from the academy to the private sector 
as well as from blue-collar workers to decision-
makers. Thus, any advances in anthropology’s 
improved visibility must be maintained and 
interest renewed or its relevance will begin 
to wane. AntroBlogi is actively attempting to 
facilitate such longstanding visibility via its 
seven modes of knowledge-sharing targeting 
diverse audiences.

Another important way in which AntroBlogi 
facilitates the public afterlife of anthropology 
in Finland is by serving as the only platform 
within the discipline that systematically and 
continuously publishes anthropological research 
in the Finnish language. Whilst Finnish 
represents the dominant language spoken and 
written in the country, its status as a scientific 
language is fragile and continually diminishing. 
Even the journal of the Finnish Anthropological 
Society, Suomen antropologi, the publisher of this 
article, publishes almost all of its content in 
English. Thus, through its popularisation efforts 
and collaboration with the Helsinki Term 
Bank for the Arts and Sciences, AntroBlogi 
is a vital undertaking for the discipline in 
preserving Finnish as a relevant language for 
anthropological thinking. This is important for 
many linguistic reasons that we do not have the 
space to discuss in this paper, and necessary for 
anthropological ways of thinking to reach the 
broader audience in the country.

However, in order to recognise public 
anthropology as an extension of and tool for 
facilitating the afterlife of the knowledge 
produced by the discipline, structural support is 
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needed to make public engagement an essential 
component of being an anthropologist. As 
anthropologist Agustín Fuentes (2022: 37) 
notes:

Specifically, I think we need to recognise 
that this type of activity [i.e., public 
engagement] is not ‘service’ but rather 
part of the actual process of scholarship. 
Anthropological scholarship does not need 
to stop at the peer-reviewed article or book 
with an established university press. A next 
step is also part of the intellectual process: 
translation to the public.

Here, Fuentes is calling for creating enabling 
structures within the university for scholars 
to engage in the public afterlife of their 
ethnography. Online publications such as 
AntroBlogi offer one important avenue via which 
to pursue such public engagement.

CONCLUSIONS
The phenomenon of independent anthropolog
ical online publications is an important feature 
defining much of the public anthropology 
landscape today. AntroBlogi’s example 
emphasises that popular publications should not 
be viewed as a threat replacing or undermining 
long-form anthropological research. Instead, 
they act as a complementary outlet amplifying 
the discipline’s impact in society as the logical 
facilitators of the ‘afterlife of ethnography’, to 
borrow Didier Fassin’s (2015) concept.

As such, science-focused publications 
earn their place in the academic knowledge 
production and dissemination process and 
effectively blur the boundaries between what 
Fassin (2013) termed popularisation and 
politicisation. These publications challenge 
the reservations that many maintain against 

the popularisation or politicisation of 
anthropological knowledge. After all, some of 
the most formative thinkers and theorists of the 
field have proven their relevance precisely within 
the sphere of political debate. Anthropologists 
should not shy away from engaging in 
public discussions with the knowledge they 
have accumulated as scholars, and popular 
anthropology publications offer a low-threshold 
platform for such engagement.

In this article, we have argued that, not 
only is it important that anthropological 
insights are actively brought to non-academic 
audiences, but doing so should be considered 
an integral part of the research process. 
Independent publications, such as AntroBlogi, 
with an in-depth, discipline-specific orientation, 
benefit the science community in Finland 
at large. Making anthropology accessible to 
the general public increases the relevance of 
academic scholarship in the public eye as well 
as exposes new generations of anthropologists 
to the discipline.

Furthermore, we can argue that experi
menting with new modes of communication to 
popularise anthropology returns the discipline 
to its roots, continuing the work of Franz Boas, 
Margaret Mead, and Edmund Leach amongst 
others, all of whom were keen to voice their 
anthropologically informed opinions in public 
spaces via the latest technology-enabled outlets 
of their times. Engaging in new forms of 
anthropological knowledge production is not a 
matter of either-or. Rather, it should be viewed 
as a complementary tool designed to open up 
the inherently hermetic academic discourse 
within the discipline of anthropology.

For ten years, AntroBlogi has experimented 
with and opened up the public anthropology 
space to broader audiences in Finland, through 
a positive reception from the Finnish academic 
anthropology community as well as the 
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general public. With this trust endowed upon 
it, the publication has managed to expand the 
impact of anthropological knowledge beyond 
the discipline’s traditional boundaries by 
leveraging the three legs that anthropology was 
originally built upon: academic research, social 
commentary, and public engagement.

In this article, we have sought to provide 
an understanding of what the popular afterlife 
of anthropology could look like within the 
broad concept of public anthropology. Through 
a dissection of AntroBlogi’s operations and 
content, we have scrutinised the seven modes 
of knowledge-sharing as a novel categorisation 
for public anthropology and pondered their 
weaknesses and strengths in relation to the 
two approaches identified by Fassin (2013) 
under the umbrella of public anthropology: 
popularisation and politicisation.

Instead of leaving public anthropology 
beyond the academic discourse, it is important 
to approach the topic with the same analytical 
rigour we employ with other central concepts 
of our discipline. Only by doing so can public 
anthropology advance inside the academy, a 
necessary step before it can be effectively 
promoted beyond that sphere. Using AntroBlogi 
as a case study, we hope we have demonstrated 
that, through close ties to the academy as well as 
a through a consistent strategy and by offering 
high-quality content, it is possible to gradually 
weave anthropology into the fabric of public 
consciousness, increasing the discipline’s social 
impact.

Thus far, AntroBlogi and other similar 
science communications platforms have found 
the necessary means to remain relevant and 
adapt to changes within society and the media 
landscape by adopting new communication 
platforms and modes of engagement as they 
emerge. However, it is the joint responsibility 

of the entire anthropological community in 
Finland to build sufficient foundations ensuring 
that public-facing science communication 
activities are perceived as something worth 
pursuing and preserving. This will also allow 
general public-facing platforms to sustain 
themselves in the future. These foundations 
include advocating for sustainable funding 
options for science communication activities, 
laying the groundwork for continued public 
engagement efforts hailing from Finnish 
academia.

Because anthropology in Finland has 
already established itself as a discipline with 
an openness towards public-facing approaches, 
we propose joining forces to advocate for new 
ways to incorporate public anthropology into 
university studies. We should also collectively 
advocate for providing support for academic 
scholars to engage in popular writing and 
establishing a sustainable funding scheme that 
better acknowledges science communication 
as part of academic engagement. Doing so 
would not only serve as a means to popularise 
anthropology, but represent a core component 
to fulfilling the intention and requirements 
outlined for scientific inquiry in the Finnish 
Universities Act (558/2009).
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NOTES
1	 Although the history of anthropology in 

Finland spans more than a century (see Suolinna 
1999), the organisation of social and cultural 
anthropology began 50 years ago with the 
founding of the Finnish Anthropological Society.

2	 SAPIENS represents a notable exception 
here since it is funded by the Wenner-Gren 
Foundation and is published in collaboration 
with the University of Chicago Press. 

3	 Allegra Lab represents European anthropology, 
whereas SAPIENS and Anthro{dendum} 
originated in the United States.

4	 Numerous others also exist, but there are too many 
publications in the anthropology blogosphere to 
provide an exhaustive list, especially with the 
unpredictable lifespan of individual blogs.

5	 PopAnth was a US-based popular online 
publication founded in 2012 with a similar profile 
to AntroBlogi. The site shut down in 2020 when 
the editorial team felt it was futile to compete 
with SAPIENS for the same audience, but with 
fewer resources (Taylor et al. 2022: 80–81).

6	 The Night of the Arts (Taiteiden yö) is an annual 
cultural festival organised since 1989 in Helsinki, 
during which anyone can put on an event as a 
part of the festival. Hundreds of events are 
organised each year in city streets, parks, clubs, 
and museums.
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